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Letter from the Editor

The 2010 PAGE Awards is heading into the Quarter-Final Round! The list of advancing scripts will be posted
next week. Meanwhile, check out our Script Services page... Many of our best Judges work the offseason
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too, with one goal in mind — to help you improve your writing, your script, and your chances to make that
critical first sale. Whether you’ve got a script that’s ready to shop, a draft that needs work, or just a
concept, we have the right service for every stage of the process.

In each issue of LOGLINE, you get all our contributors’ tricks, tips and trade secrets, free of charge. This
time out is no different, starting with my serious advice to be funny, regardless of genre. 2007 Gold Prize
Winner Marc Conklin tells a writer’s war story with a happy ending. PAGE Awards Judge Vik Weet describes
the power of the telling detail. Our resident script sage, John Truby, talks TV and why he’s fallen in love
with The Good Wife. Dave Trottier shares the top goofs and gaffes that sink specs. Producer Marvin V.
Acuna talks technique — what to do to get your work noticed and why giving up is the only way you can fail.
And finally, as always, InkTip’s Hot Leads is your pipeline to producers seeking specific scripts.

Happy reading,

A

Bring the Funny and the Money May Follow
by John Evans

If you don’t believe that we all love to laugh, take a look at a few profiles on Match.com — it’s right up
there with long walks on the beach in the compendium of clichés. But not all screenwriters know what
humor can do for them, and for their script.

Not writing a comedy? That’s okay. There isn’t a genre in the bunch that won’t benefit from a moment of
humor in the right place. If you're writing a scene of suspense, releasing tension with a laugh softens up
the audience for the next surprise or turn of the screw. A laugh only accentuates its opposite beat, by
virtue of contrast.

What’s more, you can’t sustain unrelenting tension forever — at a certain point, the audience becomes
inured to it. The script’s dramatic register should resemble the peaks and valleys of a seismograph
recording little earthquakes, one after the other. Scenes, sequences and sections build to a dramatic
spike, then subside. Use a laugh to give the audience a chance to breathe and present a counterpoint to
the shock, scare, or serious emotion that precedes or follows it.

Another benefit is to character. We love funny people—even a bad guy scores points with us when he’s got
a sense of humor. At the end of the day, if you ask people to tell you who Freddy Krueger is, most would
get to his bad one-liners somewhere between killing people in their nightmares and those finger-knives. It
was such a component of his character that the recent reboot had to scale it way back — previous writers
made so much hay with this antagonist’s jokester tendencies that it became a joke in itself.

In a drama, a comedic beat not only endears us to the characters, it puts the audience in an emotionally
open state. If we’re laughing, we’re engaged and involved. That makes the transition to feeling moved,
sad, or inspired much more natural. And like suspense, too much heavy drama can become overwhelming.
Alternating serious moments with laughs keeps the experience a pleasant one for the audience, so we don’t
“check out” emotionally.

In an action film, humor is almost essential. Nonstop violence without a light touch does not allow the
audience to enjoy the choreography of destruction. It’s all too easy to go from thrill ride to existential
bummer, or to lose sympathy for your heroic badass, when a story does not leaven all that pain with laughs.

Regardless of your script’s genre, experiment with finding appropriate opportunities for a wry line, an
ironic realization, a touch of the absurd. It should be organic to your story and not interfere with
suspension of disbelief. But give your script a read for this purpose and you are sure to find chances to
surprise us with a laugh, big or small, that adds an unexpected dimension to a scene.

The best films are a full-spectrum experience. They offer a little bit of everything. The reaction you want
is “I laughed, | cried, it was better than Cats!” Show us that you can wear the masks of comedy and
tragedy with equal grace, and we’ll love you for it.
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WHAT’S YOUR GENRE?

John Truby is regarded as the
serious writer’s story coach and has
taught his 22-Step Great
Screenwriting and Genre courses to
sold-out audiences in Los Angeles,
New York, London, Paris, Sydney,
Rome, Toronto and other far-flung
locales. Over the past 20 years,
more than 30,000 students have
taken Truby’s 22-Step class and rave
about the insights and direction it
has given them. He is also the
author of “The Anatomy of Story.
Booklist declares, "Truby's tome is
invaluable to any writer looking to
put an idea to paper.” To learn
more about John Truby's classes,
screenwriting software, and story
consultation services, please visit
www.truby.com today.

”

John Truby’s
“Dramatic

Television”
Audio Course on MP3 CD

The one-hour TV drama is a very
lucrative and creative form for
writers. Year in, year out, the
best dramatic writing is found on
TV. This course is designed to
make you a professional TV
writer, able to work on the staff
of any show. It teaches you how
to break down a show so you can
write a great spec script. Learn
the different story beats for the
various genres, when to break
the "rules" and much more!

Click here for details...

Now available at The Writers Store.
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Writing the TV Drama: The Good Wife
by John Truby

American television is as good as it's ever been right now, which means it has the best writing in
the entertainment industry. American film isn't even close. We recently saw the end of one of the
greatest shows in TV history, with the finale of Lost. If you love great writing like | do, that's a big
loss. But there's a lot of talent in TV right now. So while we've been reluctantly bidding farewell
to Lost, The Good Wife has quietly moved up the ranks until it is now one of the five best dramas
on TV.

When you watch a terrific single episode of television, you naturally want to praise the author of
that episode. But a huge amount of the credit for any episode must go to the original construction
of the show itself. In fact, creating a great series on TV is almost totally dependent on the show's
structural conception.

In my TV Drama class, | talk extensively about the seven key structural elements that determine a
successful show and how to write them. One of those is the character web. Character web is
crucial in any work of fiction, but especially in TV drama where the audience returns to the same
family of characters week after week, hopefully for years to come.

Character web has to do with how all the characters in a story hang together as a single fabric.
Notice we're not just talking about the main character here. We're talking about how all the
characters relate to one another, both connecting and contrasting. If you come up with a unique
character web, in which each character is set in opposition to the others in the right structural
way, you will have a successful series that can run forever. Of course, that's easier said than done.

If you study the character web on The Good Wife, you see one of the reasons this is the best legal
drama to come along in some time. There are many elements that go into creating a tight
character web, including character hierarchy, role, and archetype. But the element that most
distinguishes the character web on The Good Wife is the moral relationship of all the characters.

Legal dramas have been shading the line between good and bad, guilt and innocence, for a long
time. The days of the righteous defender against the oppressive prosecutor are long gone. David
E. Kelley has done a number of legal dramas that highlight the moral complexity of being a lawyer.
But The Good Wife has taken the moral conundrum to a new level.

The key technique for constructing a moral character web is to start with the central moral
problem of the hero. Then make all other characters some variation of that moral problem. In
The Good Wife, Alicia Florrick, the main character of the title, begins as a “good person.” In fact
she is perceived as a paragon of virtue because her husband, the state prosecutor, has been caught
cheating on her and is in jail for corruption. Alicia must go back to work as an attorney to support
her family while under the harsh glare of publicity.

As the first season progresses, however, Alicia finds herself in a number of morally difficult
situations that call into question just how good she really is. Most prominently, she feels a strong
attraction to her boss and has to use her husband's possibly corrupt connections to defeat a
colleague who is competing for her job. From her initial elevated position, Alicia can only decline
when forced to succeed in a morally impure world. As Sartre said, we all have dirty hands.

Creating this interesting main character is the first step in building a strong show. But what sets
The Good Wife apart is the way the show's creators, Michelle and Robert King, have constructed a
web where all the characters must traverse morally dangerous ground. And each character, like
Alicia, must find some balance between love and business success without becoming morally
corrupt.

Having set up a character web where each character is caught between guilt and innocence, the
Kings can play out a story structure in each episode that combines stand-alone and serial elements
and is dense with reversals and betrayals. Each episode tackles a legal case that serves as the
fulcrum for all the characters to have to confront tough moral decisions. With so many characters
conniving and choosing, each episode feels like a moral cyclone where everyone is simultaneously
jockeying for success without losing their soul.

This story structure gives the show two major strengths. First, even the minor characters have
complexity, so each is compelling and together they are a knockout. Second, each episode is
packed with plot: the writers tease the audience with a moral challenge in the opening and then
relentlessly turn the screws until the final scene.

Because this show was constructed so well from the start, | expect it will only get better as it goes
on. Whether you are interested in writing for television or not — and you should be — study The
Good Wife to see how master storytellers work the craft. Goodbye Lost, hello The Good Wife.
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CAREER OPPORTUNITIES

Sell Your Script

Hot Leads from InkTip.com

InkTip

IMPORTANT DISCLAIMER!

Please submit your work only if it seems like a perfect fit for these
companies’ needs. If you aren’t sure your script meets their criteria,
please check with jerrol@inktip.com before submitting it. Do not
contact the production company directly. Thanks!

HOW TO SUBMIT YOUR SCRIPT:

1. Go to http://www.inktippro.com/leads/
2. Enter your email address
3. Copy/paste the corresponding code

Nasser Entertainment Group
[code: pf2q6hqzde]

We are looking for completed female-driven MOW scripts, action
or thriller but not supernatural. Stories may be set in the U.S. or
Canada. Female lead should be around age 30. Do not pitch
scripts with male leads, sci-fi stories, horror, supernatural or
period pieces. Submissions must be suitable for television, so no
nudity, gore, foul language, etc.

AVID MAMET
BAMBI

GODZILLA

Budget won’t exceed $2M. WGA or non-WGA writers may submit.

Our credits include Christmas Crash and Desperate Hours: An
Amber Alert, both of which were written by writers discovered
through InkTip.

Please submit your work only if it fits the above description

exactly. If you aren’t sure, email jerrol@inktip.com. Thanks. O teNatre, Pupase, and Facicof he
. ) Movie Business

Arnold Leibovit Entertainment _

[code: 20ad34vqz4] _MAVIN MARET

We are looking for completed feature-length anti-hero scripts
where the protagonist is not necessarily a good guy, but is still
someone with whom the audience identifies (e.g., Thank You
for Smoking). Submissions should be from writers who are open
to a spec assignment. We may offer to option the right script,
but ultimately we’re looking for a writer who can work with us
on existing ideas. In order to find the right writer, we’re only
interested in reading contemporary, satirical, ironic material.

Budget has yet to be determined. WGA and non-WGA writers OK.
Our credits include The Time Machine (2002).

Please submit your work only if it fits the above description
exactly. If you aren’t sure, email jerrol@inktip.com. Thanks.

Heitmann Entertainment
[code: 800d0cfyvb]

Writers Store:

Countour
(for Windows and Mac)

This proven story development system
streamlines the process of turning your
movie ideas from first glimmer to full
outline. Using the story development
system created by Emmy Award®
nominee Jeff Schechter, you'll learn
how to apply the same character-based
structure that nearly all blockbuster
movies use to create stories that hold
together from Fade In to Fade Out.

Learn more...

Bambi vs. Godzilla
On the Nature, Purpose and
Practice of the Movie Business

by David Mamet

The Oscar®-nominated screenwriter
and playwright offers an exhilaratingly
subversive inside look at Hollywood.
Refreshingly unafraid to offend, Mamet
provides hilarious, surprising and
forthright answers to questions about
every aspect of filmmaking from
concept to script to screen.

Learn more...

Ethan Coen & Joel Coen
Collected Screenplays 1

The collaboration of Ethan Coen and
Joel Coen has made for some of the
finest American films of recent years,
and their screenplays, rich in wit and
imaginative detail, are a joy to read.
This impressive collection combines the
full scripts of four of their most
inspired works: Blood Simple, Raising
Arizona, Miller’s Crossing and Barton
Fink. If you love the Coen brothers,
pick up this fabulous collection today.

Learn more...

We’re looking for completed feature-length high concept thrillers
with cutting edge, never-before-done stories/concepts (e.g. Hard
Candy or the original Saw, but as original and unique as those
stories were when they were first pitched). High concept should
have 4 key elements: a great title, a fascinating subject, a very
strong hook, and broad audience appeal. If the story cannot be
described in a short, simple sentence, it is not high concept.

P RO

DONE DEAL

S SI ONAL

Over 10,300 film deals & 1,100 TV deals in our database.
Search our listings by title, logline, writer, representation,

company, genre, date, and more. It's an invaluable tool for

Budget won’t exceed $1M. Non-WGA preferred, but WGA is OK.

Please submit your work only if it fits the above description
exactly. If you aren’t sure, email jerrol@inktip.com. Thanks.
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RECOMMENDED RESOURCES

Screenplay :2 (EARA K

Agent Contact Lists e Producer Contact Lists e Pitch Wall
Writers Wanted Ads e Breaking Industry News!
Sign up today!! Screenplay2Sell.com

M TVFIIm
Pr ?ff"R“e RIGHTS i

|REGISTER NOW!

Instantly establish the date and time of

creation for all your files, including film

A World Marketplace Community for TV & Film Rights.

The Industry Standard for Scriptwriting

Final Draft, Inc. is proud to sponsor the PAGE International Screenwriting Awards.

Www.ﬂnaHraf&mm (800) 231-4055
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