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Letter From the Editor

The 2025 PAGE Awards Early Entry Deadline is Jan. 15,
so to save money on that submission, act now! You don't want
to miss out on the competition that has minted so many
successful writing careers over the last twenty years.

Along with the new year, today we're celebrating the 100th
issue of LOGLINE. As your editor, it has been my great
privilege to share the wisdom of so many brilliant minds with
you. And our journey isn't over! Beginning in February, we

. will transition to a monthly format that will go straight to your
inbox. So today we want to offer a special thanks to three people who have been
pillars of our publication in its current form. In these pages Dave Trottier, Ray Morton,
and Lee Jessup have each taught their own master’s class in the art and craft of
screenwriting. I hope you've learned as much from them as I have!

And with that, let me introduce this special issue. PAGE Award winners Tamra Teig
and Michael Lipoma share their inspiring tale of perseverance. PAGE Judge Ryan
Stayton explains how to follow in Hollywood’s footsteps and adapt the IP of others.
Analyst Ray Morton offers five New Year’s resolutions you may wish to adopt. The
great Dr. Format, Dave Trottier, illustrates the use of PRE-LAP in a script. Career
coach Lee Jessup poses three questions every writer should be able to answer about
their project. Bringing down the curtain are three “hot leads” from producers seeking
specific material, courtesy of our good friends at InkTip.

Happy reading,
Latest News From the PAGE Awards

€ The 2019 PAGE Award-winning science fiction film Turn Me On, by Angela
Bourassa, premiered at the San Sebastian International Film Festival on September 24.
Produced by Truant Pictures and directed by Michael Tyburski, the movie features Bel
Powley and Nick Robinson in the starring roles. In addition, Angela’s sci-fi feature

If You Were The Last and her thriller Black Bags were both released in 2023 and
are currently streaming on Peacock and Amazon Prime, respectively. Angela is
represented by Fourward and UTA.

€ 2014 Bronze Prize winner Ned Crowley wrote and directed the period thriller Killing
Faith, which is now in post-production. The movie is being produced by BondIt Media
and features Guy Pearce, Bill Pullman, and DeWanda Wise in the starring roles. Ned is
represented by Gallant Entertainment.

€ Two telefilms written by our winners premiered last month: 24-Karat Christmas,
by 2012 Grand Prize winner Tobin Addington, aired on OWN, and Unwrapping
Christmas, by 2022 Gold Prize winner Keith Hemstreet, aired on Hallmark.

€ More great news coming in from our TV writers... 2019 Bronze Prize winner Obiageli
Odimegwu is now an Executive Story Editor on the CW drama series A/ American.
2009 Gold Prize winner Rob Sudduth recently wrote the episode “Private Dancer” for
the Apple TV+ series Acapulco. 2008 Gold Prize winner Bill Dubuque’s new Netflix
limited series His & Hers, based on the novel by Alice Feeney, was filmed in Atlanta
last fall and is now in post. And 2020 Gold Prize winner Lydia Mulvey is how working

as a writer on the new British crime series The Crow Girl, which will premiere on
Paramount+ later this year.

€ Even more exciting updates... The 2024 Silver Prize-winning action script
Checkout, by Hunter Davis & Bryan Bockbrader, has been optioned by PAGE judge
Nate Adams. 2024 Gold Prize winner Simon Littlejohn has been signed by Bellevue
Entertainment. 2024 Gold Prize winner Michael Egan has been signed by Sustainable
Imagination. 2023 Gold Prize winner Mike Jupp has been signed by Zero Gravity. 2022
Grand Prize winner Alexandra Qin is now repped by UTA. 2022 Gold Prize winner Eric
Han is now repped by Gersh. 2019 Gold Prize winner Neer Shelter has signed with
Evoke. And 2016 Bronze Prize winner Sara Rose Feinberg has signed with WME.
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THE WRITER’S PERSPECTIVE

Our 13-Year Overnight Success

by Tamra Teig

I'm always intrigued by screenwriters’ paths to success
in the industry. Their stories are all unique, usually
circuitous, and despite a few “overnight success”
stories, almost all of them were years in the making.

Case in point: my first script, The Fall, which I co-wrote
with my amazing partner Michael Lipoma, was recently
optioned by a producer who found us through PAGE
Executive Director, Kristin Overn. Just a few weeks
later, we now have a director, and our producers are
sending the script out to some incredible actors that
until now we had only dreamed about.

My screenwriting journey started in 2007. I'd been a
freelance journalist for over 15 years and was living in
Paris, immersed in raising three children. I knew nothing
about screenwriting, but after watching countless
mediocre big budget movies, I thought, "I could do
better than this.” On a whim, I attended the Cannes
Film Festival. All I had was a half-baked idea about
high-tech piracy, inspired by a CNN news story. I shared
my idea with a man who happened to be a financier and
he asked me to send him the script.

I had no idea where to start. I told a family member my
problem, and in what I believe was divine intervention,
she introduced me to Michael — a former teacher, life-
long learner with a Master’s in Screenwriting, and stellar
human being. After one phone conversation we decided
it would be fun to write a script together, and in 2010,
after I moved back to the U.S., we attended American
Film Market in Santa Monica in hopes of meeting a
producer who might want to hire us. Naive, right?

I met Stephanie Bell in the ladies’ room. She was a
producer with an intriguing family story. I introduced
her to Michael, and we instantly knew we wanted to
work together. In 2011, the three of us started to craft
a story inspired by Stephanie’s idea, and we worked on
it on and off (between everyone’s major life events) for
the next five years.

During that time, I educated myself any way I could.

I attended networking events, took writing courses,
traded scripts and notes with writers I trusted, and got
coverage from reputable services. In 2017 we started
submitting the script to a handful of the highest rated
competitions. In 2019 The Fall won prizes in three
contests, including the PAGE Awards.

Though the script didn't immediately get optioned, we
didn't stop. Since then, Michael and I have written over
a dozen solo scripts between us, always supporting each
other. A producer found my project Chokepoint on
Coverfly almost three years ago and, with his help, I'm
now closing in on a final draft. The movie is based on
that very first idea I had back in 2007.

Lesson learned: Put yourself out there. Attend
networking events, not only to pitch, but to meet like-
minded people passionate about their craft and to
connect with other writers to support each other.

The point is, if you /ove writing,

if screenwriting is something you
must do, then do it. Yes, the big
dream is seeing your name on
the screen. But as the years melt
away, it is the journey, and the
friends you make, and the joy

of the worlds you create, that
matter most.

by Michael Lipoma

Projects take time. So do careers. The people earning a
living as screenwriters today are the ones who refused

to give up when it looked like all was lost. Apart from a
few noisy outliers, the projects getting made today are

probably older than your car.

A couple of weeks ago, Tamra and I toasted the closing
of our option agreement with a bottle of champagne
Tamra bought 12 years ago for just this celebration. It
was still pretty good. The script, however, is 10 times
better than it was when she bought the bubbly.

Your job as a screenwriter is to recognize the life cycle
of a project, exploit the natural flow of our business to
improve your scripts, and grow with every step of the
long journey from idea to sale. First drafts, countless
rewrites, notes that seem insane at first but upon
reflection end up making a game-changing difference in
the script — all the bright spots and darkest hours — they
are not just for your characters, but for you, as well.
And in the low points, you define your career — or at
least your ability to create one.

One thing that is completely under your control in this
business: to make the conscious decision to never give
up on your project. Eight years after we started writing
our script The Fall, it won three contests. Five years
after that, the script was optioned. Throughout those
13 years we kept writing, rewriting, and occasionally
arguing about the Oxford comma. But through it all we
never lost faith that this project would make it.

There are a lot of articles on the craft of screenwriting.
This is an article about hanging in there and never
letting anything get in your way. This is a unique career
because there isn't a job to apply for. The job is to apply
yourself. And to never stop learning, growing, creating,
discovering, and ultimately putting your work out there.

Respected contests are a great way to do that. For
emerging, untested writers, winning a contest will give
you and your project the credibility it needs to get
noticed or, as in our case, remembered. We thought our
big break was winning Slamdance and the PAGE Silver
Prize. Turns out, the real break came five years later,
when a producer looking for a project called PAGE's
Executive Director, and she recommended our script.

There’s an apocryphal story about a gold miner who
spent years digging, found only a few traces of gold,
and finally gave up and sold his mine for pennies on the
dollar. The person who bought the mine dug three more
feet, and found the richest vein of gold in the state.

You want to know the big secret to success in this
business? The actual, doable, realistic “how to” for
making a screenwriting career? Ready?

NEVER STOP. NO MATTER WHAT.
And it is just as easy, and just as hard, as that.
You got this.

Tamra Teig and Michael Lipoma are an award-winning writing
team and producing partners at Hatline Productions. In 2019
their spy-drama 7he Fall won PAGE Silver, along with Slamdance
and Creative World Awards. It was recently optioned. Tamra’s
action-thriller Chokepoint is also in development with Jared

lan Goldman at Mighty Engine. A WGA writer, Michael is the
co-creator of a TV series set for production in New Zealand, and
is also currently developing another series for a former studio
exec. He was named one of ISA’s “25 Screenwriters to Watch.”



THE JUDGE’S P.O.V.

How to Play the IP Game

by Ryan Stayton

You don't need me to tell you that everything under
the sun seems to be based on IP these days. Broadly
defined as a story idea created by someone else,
Intellectual Property can be sourced from just about
anything — books, plays, games, podcasts, etc. And
Hollywood loves IP.

So how can you, an up-and-coming writer, join the only
game the industry seems to be playing at the moment?

It sounds obvious, but the first step is to target IP

you love. Scour your personal favorites from past and
present. You won't be able to get the rights to Star
Wars or Superman or Sonic the Hedgehog, no
matter how great your adaptation idea is, but is there

a book you loved as a kid and haven't thought about in
years whose rights might be available because nobody
else has thought about it either? Dig deep into the past,
since older material is more likely to be available versus
new releases.

Searching for IP that you aren’t familiar with can be a
ton of fun, too. Are you a genre fan? Go deep on Nebula
and Hugo Award nominees. Is literature your sweet
spot? Check the National Book Awards, Booker Prize,
and other awards from around the world. Comic books?
Hello, Eisner and Harvey Awards. The internet is your
friend, and there are many resources (including
Wikipedia) that go down the deepest rabbit holes
imaginable. You might even find a gem from some
rando’s blog post about “books that should be movies.”

We live in an age of peak storytelling, giving people the
ability to create and share their work without needing

a traditional publisher or studio or network backing it,
so think outside the box, where your imagination and
storytelling chops will stand out. Amazon’s Tales From
the Loop series is a good example of this — it was
based on a digital artist’'s work.

Next step: Check to see if the rights are available. It can
take some proper detective work, but in most cases it's
doable. Start by doing a search for the author and book.
Hopefully, the author has a website that includes
contact information for their lit agent and/or manager,
in which case the process should be as simple as
contacting them and asking if the rights are available.
Octavia Butler’s site, for example, points inquiries to the
estate’s lit agent. In some cases, you can even reach
out directly to the author via their website or social
media. They might tell you to ping their reps, but
maybe, just maybe, you'll get to chat with a creator
whom you love.

You can also pay various sites to check into this for
you. Rights Center (https://www.rightscenter.com)
and Studio System (https://studiosystem.com) aren't
cheap but will often expedite this process for you.

Once you've tracked down the rightsholders and
(hopefully) confirmed that the rights are available,

you'll want to get a sense of what they expect regarding
a rights deal. The reality is that a lot of IP may not be
in play. Plenty is already locked up and/or requires a
financial component — or maybe they're holding out
hope of selling the rights to a Spielberg-level auteur.
But it’s important not to let any gatekeepers sour how
much you love the IP in question!

Everything’s a negotiation, and to get a crack at
adapting something you love you need to sell yourself

and why you're the right person to be involved in the
adaptation. You love the project, sure, but why? Lead
with what makes you passionate about the material and
piggyback that with ideas about process. You don't have
to commit to one specific path. Do you see it for TV

or film, or could it be either? Could the source material
translate linearly to screen, or would it need some
creative flourishes? Do you plan to spec a script?

Attach a filmmaker and/or talent?

If (gods willing) they’re open to your pitch, you will
want to formalize your plan moving forward. Without
necessarily paying for an option, you'll at least want
some kind of shopping agreement, which gives you
some period of time (ideally at least 12-18 months)
to take your swing at getting the project on the path
to production.

Yes, this all requires threading a number of needles,
but doesn't everything in Hollywood? You'll increase
your chances of success by finding material that’s not
generally in high demand. That could mean finding
titles that are off the beaten path or getting a jump
on something that’s not yet published, which you

can discover by reading Publishers Weekly, Kirkus,
Goodreads or anywhere else that reviews books.

If you find yourself banging your head against the wall
trying to acquire the rights to contemporary material,
you can always search for works in the public domain.
Novels by authors like Lewis Carroll, Jane Austen and
Charles Dickens are all fair game for adaptation. Can
you put a new spin on them?

Do be mindful that public domain laws differ from
country to country. For example, George Orwell’s
1984 is in the public domain in the U.K. as of 2021,
but the book won't be available in the U.S. until 2044.

Are you frustrated and infuriated by how IP-obsessed
Hollywood has become? Are you sitting on an idea you
know would find an audience if just given a chance?
Create your own IP! Comic books can be made more
affordably and quickly than a show or movie. Podcasts
can be made from the comfort of your own home, as
can short stories and novels. Those then become the
IP for your feature or pilot.

There’s no substitute for a great idea, and building on
someone else’s idea is an option you may not have
considered. The name of the game is finding like-
minded people who share your passion for whatever
you're pitching, be it another creator, a producer,

a buyer, or the audience.

Ryan Stayton has worked in film
and TV development since
2013. He is currently the Head
of Development at Hivemind
(The Witcher, The Expanse),
where he’s helped develop
projects sold to Netflix,
Amazon, Apple, and FX.
Previously, he was a creative
executive for The Sean Daniel
Company and Valiant
Entertainment. He also worked
on the development of two
million-dollar spec sales,
Section 6 and Winter’s Knight.
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SCRIPT NOTES

Five New Year’s Resolutions for 2025
by Ray Morton

A new year offers the opportunity for a fresh start. For screenwriters, the dawn of
2025 is a chance to finally get started on that new script you've been meaning to
write, return to that project you shelved a while back, learn some new skills, or try
some new things. Here are a few resolutions you may want to make for yourself:

1. Resolve to Write Something You Love

Aspiring writers often try to write for the market. They pen a script they think will
sell rather than tackle stories they're truly interested in. I'm all for selling, but these
scripts are often flat and uninvolving. They're usually patterned off scripts already
sold. In other words, they are consciously or unconsciously recycling old material
rather than breaking new ground, and so they have a familiar quality that turns

Ray Morton is a writer
and a script consultant.

He was formerly a senior buyers off. Also, scripts don't sell just because they have a great concept or follow
writer for Script magazine a proven paradigm — they sell because they move the reader. That requires energy,
and the author of enthusiasm, a strong point of view, and personal investment in the story you tell.
Scriptmag.com’s Meet

the Reader column. 2. Resolve to Step Outside Your Comfort Zone

Ray’s books A Quick Guide Stretching is great to do when you exercise, and it's also great when you write.

to Screenwriting Are you good at writing action? Try something character-driven. Adept at comedy?
and A Quick Guide to Try crafting a thriller. Are you a feature writer? Pen a TV pilot. This can strengthen
%’m&gﬁ your weaker skills and develop a range of entirely new ones. It will give you a fresh
online. He analyzes scripts set of problems to solve and force you to think in new ways, approaching material
both for producers and differently — all of which will sharpen your wits and expand your creativity. It will
individual writers. help make your scripts better, as your expertise in your chosen genre allows you to
You may contact Ray at introduce fres_h elemen_ts to your new arena. '_I'he talents and perspectiv_e you
ray@raymorton.com and develop plowing new fields may also then invigorate your regular material.

.fl.‘wi‘t’:‘;:‘)';"t "g‘;;;{;::::ﬂ‘{ 3. Resolve to Watch Some Classic Films
A key part of any arts education is studying the work of the masters who have
come before you. That's why, in museums, you see students peering intently at
great works of art, copying them into their sketchbooks as they analyze the

techniques used by giants. This study enhances and improves their own work.

If you want to be a screenwriter, it is important to watch great films and dissect

W t 1 them to understand structure, how to build characters, how to use dialogue to
N mg S your further the cinematic narrative, and so on. The screen scribes of yesteryear faced
superpower. the exact same challenges writers face today and found effective solutions for

them. Here are a few classic films it's essential for writers to study: City Lights,

. R Stagecoach, Bringing Up Baby, Duck Soup, The Maltese Falcon, Casablanca,
Plt(hmg S your dUtY' Notorious, It's a Wonderful Life, The Searchers, Strangers on a Train, North by
Northwest, The Bridge on the River Kwai, Lawrence of Arabia, Psycho, The
Graduate, Butch Cassidy and the Sundance Kid, The Godfather and Godfather Part
11, Chinatown, Jaws, All the President’s Men, Raging Bull, and Ordinary People.

4. Resolve to Ignore the “"Gurus” and “"The Rules”

There are wonderful screenwriting teachers out there, but there are also a lot of
self-appointed “experts” (as if there’s such a thing in art) dotting the landscape
who insist that they and they alone know the secret formula for writing and selling
successful scripts, which they will graciously share with you in exchange for an
exorbitant fee. They craft very precise writing paradigms that they insist must be
followed exactly, and if they are not, your script will fail. Their influence has not
been great for screenwriting, resulting in a lot of rote, formulaic scripts that adhere
perfectly to these geniuses’ models but have no life in them whatsoever. As you
write your way into 2025, resolve to ignore their “rules.” Absorb the basic principles
of dramatic storytelling, take advice from encouraging mentors, and then just tell
your tale. Your script will be much better for it, and you will be much happier.

5. Resolve to Have Fun

Whatever else they can be, at their core movies are meant to be entertaining —
amusing, thrilling, provocative, and/or moving. Unfortunately, entertainment is an
element that's missing from a majority of the specs I read. Beginning screenwriters
often choose to write “serious” scripts that end up being rather grim and joyless.
But even writers who take a lighter approach seem to settle for tepid results —
comedies that contain a few smiles, but no big laughs; thrillers with a lot of frantic
action, but little suspense, surprise, or white-knuckle excitement; horror scripts
with a few jump scares, but no real terror; romances with many cutesy exchanges
but not much in the way of genuine heart; and so on. So, resolve to “go all in”
when you write, have fun creating, and pour that fun into your work for the
entertainment of your readers, your buyers, and eventually your viewers.

I wish you all a very happy and productive 2025!
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https://www.amazon.com/Quick-Guide-Television-Writing-ebook/dp/B00GWKFKHU/ref=sr_1_6?ie=UTF8&qid=1504540560&sr=8-6&keywords=ray+morton
https://scriptmag.com/
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SPEC WRITING TIPS

Lap the Competition

by Dave Trottier

READER’'S QUESTION:
What does PRE-LAP mean, and do we even use it in a spec script?
DAVE’'S ANSWER:

It's a sound transition. Think of the word “overlap” as OVER-LAP. PRE-LAP is
somewhat like an OVER-LAP, but the “PRE” means it begins “before.” Thus,
when a sound or spoken word at the beginning of a scene actually begins at
the end of the previous scene, you have a PRE-LAP.

We seldom use this term in a spec screenplay because a spec generally focuses
on the story and not on how that story will be shot or post-produced. Thus,

Dave Trottier has sold
screenplays and developed

projects for companies such PRE-LAPs are usually planned for the shoot in pre-production. Of course, that’s
as The Walt Disney Company, not always the case. If you use the PRE-LAP, be judicious with it.
é‘nTetIg;,S,?:el:,Etg;e:{]g %rulé If the sound you wish to use as a transition is anything but the spoken word,
Productions, Hill Fields and then use the PRE-LAP as follows:

New Century Pictures. } o , ,
PRE-LAP - The sound of a jet airliner in flight.
As a script consultant, he has

helped dozens of clients sell EXT. NEW YORK CITY - DAY

their work and win awards. The plane flies toward the World Trade Center.

The Screenwriter’s Bible,

Dave’s primer for both And yes, you can place the word SOUND in all-CAPS if you prefer.

aspiring and professional . . L

scribes, is perhaps the most What if the sound you wish to use as a transition is dialogue? In the scene that
comprehensive industry guide follows, you will hear the preacher before you see him. A little later, you will

on the market. hear a hip-hop song before you see the source of the music.

To learn more about Dave
Trottier's books, classes and
mentoring services, visit his Sam and Selma stare at each other in silent rapture. He takes her
site: www.keepwriting.com. hand.

EXT. BEACH - DAY

PREACHER (PRE-LAP)
Do you, Sam Smithers, take Selma
Sokolovsky as your wife...

For $20 off your script
evaluation, email Dave at:
dave@keepwriting.com.

INT. CHAPEL - DAY
A wedding crowd watches the PREACHER continue.

PREACHER
through sickness and health,

H 7
Dave Trottier’s until death do you part?

“The Screenwriter’s Sam’s eyes dart about. He looks like his tie is strangling him.
Bible”

PRE-LAP - A high-voltage RAP SONG PLAYS.

Fully updated seventh edition INT. SAM’S CAR

The RAP TUNE PLAYS on the car radio. Sam turns up the volume.

EXT. CHAPEL

The car, with "Just Married" decorations, screeches away as the
NG, crowd exits the chapel, led by an angry Selma.
IND SELLING

O SPT An alternative to the special term PRE-LAP is to voice-over the first speech:

7 Evrmiox

Exrisoen EXT. BEACH - DAY

& Uraren
Sam and Selma stare at each other in silent rapture. He takes
her hand.

PREACHER (V.O0.)
Do you, Sam Smithers, take Selma
Sokolovsky as your wife...

e A screenwriting primer for

both aspiring and INT. CHAPEL - DAY

professional scribes A wedding crowd watches the PREACHER continue.
e Offers a comprehensive PREACHER
overview of all facets ... and promise to keep writing
of screenwriting through sickness and health?
¢ Includes worksheets,
samples and more SEM
I do!
Click here for all the details! And you do the same!
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INDUSTRY INSIDER

Author of the best-selling books
Getting It Write and Breaking
In: Tales From the
Screenwriting Trenches, Lee
Jessup is a career coach for
professional and emerging
screenwriters. Her clients
include writers who have
sold pilots, pitches and specs;
staffed television writers;
participants in TV writing
programs or feature labs;
and, of course, writers who
are just starting out.

In her role as coach, Lee serves
as an industry guidance
counselor, adviser, drill
sergeant, cheerleader,
confidant and strategic
partner. Previously, Lee had
her own script picked up,
worked in development and
ran ScriptShark.com for more
than 6 years.

To learn more about Lee’s
services, visit leejessup.com.

Lee Jessup’s
Breaking In: Tales
From the
Screenwriting
Trenches

BREAKING IN

TALES FROM THE
SCREENWRITING TRENCHES

A boots-on-the-ground exploration
of what it takes to become a working
writer in the industry today.

This book includes:

“Breaking In” stories from
16 working writers

Insight from 20+ agents,
managers and executives
Guidance from sought-after
consultant Lee Jessup

Learn all about:

Selling a feature film or pilot
Getting repped or staffed
Landing writing assighments
Contests and fellowships

Can You Answer These Three Questions?
by Lee Jessup

I once met a new writer who had sent me his pilot to read. He was talented,
the world of his show was rich, and his plot well thought out. But it also left
questions for me that every writer, whether writing TV pilots or features,

should be able to clearly answer about their own work. These questions are:

What are the comps for your project?

Knowing those projects that are comparable to your own, and being able

to speak about them intelligently, says a lot about your understanding of
the space in which you are writing. It's simply part of the research that
every writer should do. The choices you make for your project should reflect
an awareness of others that came before. They should display your grasp

of how your project fits in this particular arena, and what is new or different
about it. What makes your project exciting enough for agents, managers,
and execs to pay attention?

Not knowing other projects in your arena is akin to wanting to be a recording
artist but not listening to or being familiar with other hit songs in your genre.
If a writer pitches me a family drama/thriller set against the backdrop of sugar
cane farms where there’s a serial killer on the loose, the first thing I think of

is the OWN series Queen Sugar, which ran for seven seasons. If the writer
tells me he’s never watched that show, well... He's already lost some points.

People in the industry are paid to have an extensive understanding of the
space they are working in. It's the writer’s job to show up armed with that
same knowledge and be able to go toe-to-toe with any representative,
executive, or producer in the business.

Where does your script live and who is the audience?

For industry pros to get behind a project, they need a clear understanding

of where it “lives.” In TV, this means figuring out the natural distributors or
outlets for the series. Does it belong on basic cable, premium cable, streamer,
or network? Where would the show be a natural fit based on other material
that the network has programmed?

Some time ago, I was pitched a show that the writer told me could “fit in
anywhere, from CBS to Max and anywhere in between.” Let me be very clear
here: Very few shows, if any, could fit in so widely. Which is why when a
writer goes out to pitch a show they often pitch to fewer than 10 buyers.
And while it's not up to the writer to set those meetings, it is very much her
responsibility to understand where the show would fit, and who would be its
core audience.

In features, this is more of an audience question: Would this be a four-
guadrant movie? While many writers want to write for all four quadrants, the
reality is that few do. Understanding your audience is important, and will help
you discuss it with a more authoritative and knowledgeable voice. Is your
script a broad comedy aimed at teenagers? Is it a nostalgic drama that would
cater to the over-70 audience? Identifying the audience for your movie will
dictate when and how it's released. Summer or fall? Small or wide? Festivals
first, or straight to streamers?

What is the tone of your screenplay?

On most projects, tone can go many different ways, which is why it's so
important that you not only know how to define the tone, but also have it
weaved throughout every page of your script and into every plot twist. All
too often scripts read like one thing for the first 10, 20, or 30 pages, only to
transform entirely as we get farther into the story. That's not to say dramas
can't have some levity, or that tension shouldn't build in a comedy. But in

a thriller slapstick will likely feel out of place, while lighter fare loses its
momentum if suddenly encumbered by darker, more contemplative turns.

As we read your script, we want to understand your tone from the word Go.
If it's aimed at an adult audience, it can't thrive if its tone is that of content
made for children and teens. Similarly, if you're writing a family movie, it
shouldn't take on a too deep and somber tone overall. When a script lacks a
cohesive tone, readers will feel like “it doesn’t know what it is yet,” or “it feels
disjointed.” To avoid this, go back to your comps as a reference point.

Your most important takeaway here: No one should know more about your
project’s place in the industry than you do. Make sure you tick all the boxes,
and make sure you can talk knowledgeably about your project as it relates
to audience, comps, and tone.
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CAREER OPPORTUNITIES
: Submit Your Scripts
INKTIP o oecicrs

to Producers

HOW TO SUBMIT YOUR SCRIPTS:

1. Create an account: www.inktip.com/writer_register.php

2. Login here: www.inktip.com/leads/

3. Copy/paste the corresponding code. You’ll then be able
to pitch your script directly to InkTip’s producers.

4. IMPORTANT: Please submit your work only if it fits these
companies’ needs. If you aren’t sure your script meets
their criteria, please check with jerrol@inktip.com
before submitting.

kkkkkkk

Company A: Seeking Sherlock Holmes Scripts
We are looking for Sherlock Holmes scripts.

Budget TBD. Both WGA and non-WGA writers may submit.
To find out about this company and submit a query:

1) Go to https://www.inktip.com/leads/

2) Copy/paste this code: 1mjp91eaj2
*kkkkkk

Company B: Seeking Inspirational Scripts
with an African-American Cast

We are looking for inspirational scripts with an African-
American cast. Please make a note in the personal

You could be next! Sign up now! message space if your script is faith-based, but it
doesn’t have to be in order to submit.

Budget TBD. Both WGA and non-WGA writers may submit.

To find out about this company and submit a query:

1) Go to https://www.inktip.com/leads/

2) Copy/paste this code: q9rs1btdq9
*kkkkkk

Company C: Seeking Film Noir Scripts

We are looking for retro, ’40s-'50s film-noir-style crime
BN ooy 4. 03 drama/thriller scripts, specifically with 1-2 lead roles.
B o oot No more than 100 pages, family-oriented, with smart
dialogue and a simple, straightforward style. Limited

violence, no nudity or foul language, limited use of
exterior locations.

s T O RY L A B S Budget TBD. Both WGA and non-WGA writers may submit.

To find out about this company and submit a query:

Nonprofit helping 1) Go to https://www.inktip.com/leads/

. 2) Copy/paste this code: ydzxfjwxdm
emerging

Screenwriters get Sign Up for an InkTip Pro Membership

their work made and Pitch to 6+ Script Requests Each Week!

Not only does an InkTip Pro Membership allow you to pitch
seen to our vetted roster of industry professionals every week, you
can host your script on the site where producers search for
Learn More new material every day. Additional benefits include housing all
your scripts in the script library, access to exclusive articles, free
StoweStorYLabs'org entry into our seasonal Pjtch to Page screenwriting contest, and
much more.

Narrative Labs - Writers Retreats * Producers Labs - Ongoing Mentorship
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RECOMMENDED RESOURCES

ROADMAP YOUR
WAY TO SUCCESS

ROADMAP
WRITERS

Over 300
Writers
Signed
In 6 Years

www.roadmapwriters.com

=13 is here!

More tools. More productivity.
More progress.

Final Draft

Screenwriting
‘ Retreats

A space for screenwriters from all over the world to
work intensively on their projects, in an environment
structured to foster collaboration and high-quality
script development.

nostosscreenwritingretreats.com

o ' RooM
SiE The Writers
32 !

Get a seat
at the table.

e Open writing assignments
» Direct access to decision makers
» A thriving community of

screenwriters

Want access?
Email success@stage32.com
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