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Letter from the Editor

It’s March and all the Academy Awards® have been handed out, including one for a first-time
nominee who was, at 73, the oldest recipient of the Oscar® for Best Original Screenplay. Kind
of gives you hope, doesn’t it? We hope that one day PAGE Award winners will be on that stage
accepting Oscars of their own. In our eighth year of existence, the contest has many alumni
making their way up the ranks in the screenwriting world. We’ll provide updates on some of
their accomplishments in the space below.

If you haven’t yet entered the 2011 PAGE Awards, visit the contest website to learn all about
it. If $50,000 in prizes isn't enough incentive to enter, getting your script read by industry pros
who can usher you through the door as a screenwriter may be the best reason of all.

With this issue of LOGLINE, we’re delighted to unveil a new look and introduce a new monthly
columnist. Entertainment attorney Gano Lemoine gets his own page, where he will navigate
the murky legal waters of Hollywood. For his column’s maiden voyage, Gano explores the
perilous “Public Domain.”

A bigger text size, more images and the extra page should make this publication an even better
bargain at the price of... S0! Yes, folks, LOGLINE is still your FREE resource for screenwriting
tips, tricks and tales from the battlefield.

This time around, 2007 Bronze Prize Winner Melodie Krieger recounts her journey from
copywriter to produced screenwriter. PAGE Awards Judge Dwayne Alexander Smith proclaims
that concept is king in Hollywood. John Truby talks True Grit, the Coen brothers and the
crime genre. In a reprint from our very first issue, Dave Trottier advises writers on how to
slim down their screenplays. Marvin V. Acuna shares insights from Malcolm Gladwell’s latest
book that every aspiring writer should take to heart. And finally, as always, our friends at
InkTip tell us what specific production companies are seeking in the spec market.

Happy reading,
” /)

Latest News from the PAGE Awards

4 The 2010 PAGE Awards Grand Prize Winner was hired to write a new sci-fi adventure script
for Hydraulx Entertainment (Skyline). The news appeared in Variety on February 16, 2011.
A two-time PAGE winner, R. Scott Shields received both the 2010 Grand Prize for
his animated feature Supercat! and a 2009 Bronze Prize for the moving urban drama
Strawberry Mansion. Scott is repped by Brent Travers of Ascend Entertainment.

¢ Mandalay has picked up the sci-fi spec Upgrade, by 2010 Gold Prize winner Louis
Rosenberg, and Outland Pictures has optioned another of Louis’ specs, Monkey Room.

4 Scott Free Productions optioned the spec script Lukas, by 2010 Bronze Prize winner
Steve Allrich. Now in pre-production, the movie will be produced by Mark Williams
and Ridley Scott.

4 2008 Gold Prize winner V.J. Boyd has been hired as a staff writer on the FX drama
Justified. V.J. is repped by Paradigm Talent Agency and Generate Management.

The Late Entry Deadline for the 2011 PAGE Awards contest is Friday, April 1. Don't miss it!!
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THE WRITER’S PERSPECTIVE

From Script to Screen: The Making of Donovan’s Echo

by Melodie Krieger

On Mother’s Day 2006, my boyfriend Jim made an
announcement to his extended family. I’m sure most of
them were hoping that he had asked for my hand in
marriage. Instead he had asked for my help in writing a
screenplay. Little did we know how that partnership
would shape the next five years of our lives.

Melodie Krieger and her
writing partner Jim Cliffe
shared the 2007 PAGE
Awards Bronze Prize for
Drama for their screenplay
Donovan’s Echo. In
November 2010, the movie
was filmed on location in
Vancouver with stars Danny
Glover and Bruce
Greenwood. It is now in
post-production, with Union
Pictures on board to
distribute. In September
2008, Jim and Melodie
eloped to an Austrian
palace. This would have
been very spontaneous and
romantic if it weren't for the
six months of paperwork.

Since he was a child, Jim has
always aspired to be a
filmmaker. He has a mind
for camera angles, music
scores, and dialogue unlike
anyone I’ve ever known.

As an adult, he enrolled in
film studies programs, was
Vice President of our local
independent film society,
and wrote and directed an
award-winning short film.
Jim knew that in order to
fulfill his goal of becoming
a director, he’d need to
write something for himself
to direct. Something good.
And then hang on to it for
dear life until someone
believed in his talent to
direct it. (Much easier said
than done!) Enter Melodie...

| worked as a marketing copywriter at the same company
as Jim. Although technically already a writer, | wanted to
be a real writer almost as badly as Jim wanted to be a
real director. So when he approached me with his idea
for a screenplay (later to be called Donovan’s Echo),

| happily agreed to help him write it.

| realize that spending 24/7 with one’s partner could spell
disaster for some relationships, but we were fortunate
enough to make a great team in both writing and life.
And while | would never compare ourselves to such icons,
| thought it was really neat when we discovered that we
share our birthdays with two other famous collaborators —
Jim with Steven Spielberg and me with George Lucas.
(Although | somehow doubt that they share a blanket on
the couch during brainstorming sessions.)

Almost a year after Jim’s announcement to his family, we
entered the PAGE Awards contest. What a thrill it was a
few months later when we learned that Donovan’s Echo
had been awarded the Bronze Prize in Drama! As a
result, we were immediately contacted by all kinds of

interested parties.

Unfortunately, whenever Jim shared his intention to
direct, conversations abruptly ended. Ah yes, the
proverbial chicken and the egg. No one is going to
trust you to direct a feature film until you have already

directed one.
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In the meantime, one of the PAGE Judges offered us some
very valuable notes. As every writer knows, good notes
are critical and, using the Judge’s, we invested more time
in striving to bring the script to the next level.

Over the next few months, the script improved and we
even secured a portion of the budget. But the outlook for
Jim’s directing dreams looked bleak. | can’t tell you how
many rejection letters
he received. Through
the disappointing times,
| kept reminding him
that it only takes one
producer to say “Yes!”
If someone feels we’re
not the right fit for
them, maybe it’s
because they’re not

the right fit for us.
Naive? Sure. ldealistic?
Absolutely. But I live
for the silver lining.

We didn’t give up, and
eventually my words
held true when the
Vancouver-based
producers Trent Carlson,
Andria Spring and Mary
Anne Waterhouse got on
board in 2009. Great
people to work with,
they were indeed our
perfect fit. They agreed that Jim should direct!

Acclaimed actor Danny Glover
stars in the PAGE Award-winning
drama, Donovan’s Echo, written
by Jim Cliffe and Melodie Krieger.

That’s when the development process began — and so did
the real work, with months of story meetings, rewrites,
and further rewrites. Jim and | took a huge leap of faith
and left our cozy day jobs in order to dedicate ourselves
to writing full time. It often felt as if our story would
move one step forward and two steps back, yet somehow
solutions would materialize in the nick of time. Despite
insanely tight turnarounds, we never missed a deadline.

Finally, the script was ready to pitch to actors. A casting
agent provided us with a lengthy list of potential
candidates for the lead role of Donovan. Jim and |
became very excited about the prospect of Danny Glover,
who seemed to exude the essence of the character.
Everyone agreed, and so an offer was made.

Two weeks later, Mr. Glover accepted the part. We were
ecstatic! To secure a name like that on a low-budget
Canadian film is an incredible coup. The giddiness
continued when the very talented actor Bruce Greenwood
signed on to co-star. Our movie was finally coming
together in a way we never could’ve imagined!

(to be continued...)


http://www.imdb.com/title/tt1743922/

Is Your Idea a Diamond?

by Dwayne Alexander Smith

It’s the first rule of screenwriting. The rule that trumps
them all is also the most obvious:

Dwayne Alexander Smith

has been working as a
professional screenwriter
since 1999. He has sold four
spec scripts and has been
hired to do rewrite
assignments for studios such
as Warner Bros., Lionsgate,
Intermedia, Gold Circle and
After Dark Films. Over the
past six years, he has
represented management
firm Circle of Confusion at
numerous screenwriting
conferences and pitch fests,
where he has listened to
hundreds of pitches and read
countless scripts in search of
new writing talent.

YOU MUST HAVE A GOOD IDEA!

If everything else about your
screenplay sucks: the
structure, the plot, the
characters... a slam-dunk
idea could still lead to a sale.
Don’t believe me?

Once upon a time, a major
studio sent me a comedy
screenplay for a possible
rewrite. When | opened the
screenplay and looked at it, |
could not believe what | saw.
The formatting was crap.
The page count was
something like 140 pages.
There were pictures and
diagrams.

Then | started to read this

mess. The writing was so

awful that | thought | was
reading a grade-school play written by a dyslexic 5-year-
old. Everything about this thing was wrong... but guess
what? The screenplay was still optioned by a major studio
for one simple reason: The premise was awesome. The
idea was a home run. Some exec with vision at the studio
realized that all they had to do was get a real
screenwriter to work a little alchemy and transform a
turd into gold.

| did the rewrite. The execs loved it. Everybody was
dancing in the streets, etc. Unfortunately, the studio
then went and hired two rookie, dumb-ass music video
directors who made me rewrite the script and turn it
into an overblown action movie. The studio hated their
version and dropped the whole damn project.

Similar tragedies happen all the time in La-La Land. Good
ideas are bastardized by talent-challenged chumps who
don’t know how to work their Blu-ray players, much less
produce a motion picture.

The point is: the studio bought that script. Movie ideas in
the form of pitches sell all the time. What other element
of a screenplay has that kind of raw value? Plot? Who the
hell is going to buy just a plot? Structure? Good structure
on its own is worthless. Dialogue? Great dialogue is
important, but great dialogue alone won’t get you paid.
None of those other elements sell if not supported by an
awesome idea.

A great idea is your ticket through the doors of
Hollywood. The other elements of plot, structure,
dialogue, etc. are just the wrapping to help display your
idea. The better the display, the better your idea looks.
It’s like putting a diamond ring in a beautiful case. Sure,

THE JUDGE’S P.O.V.

the case is finely crafted, but it’s that diamond inside that
has the real value. A beautiful case can be had anywhere...
but diamonds, like a great movie idea, are rare and
precious.

How do you recognize a good idea? First let me tell you
how to recognize an idea that sucks:

Your life story? WHO CARES?
Your family’s struggles in America? SPARE ME!
Your experiences in film school? SCREW YOU!

A story that will open everyone’s eyes and save the planet?
SHOOT ME!

Your version of Star Wars or X-Men? A WASTE OF TIME!

A good idea for a movie will usually be very simple —
something that you can explain to someone in a sentence or
two. Listen, if it takes you 15 minutes to spit out your tale,
then your idea is too complicated. With a good movie idea,
it’s easy to imagine what the poster will look like and how
the movie will be sold.

That’s right. Movies are products that have to be marketed
to the masses. Usually teenagers. Your idea has to appeal
to someone other than your supportive family and your
drunk buddies. Do you really think a studio wants to

spend millions of dollars to make a movie that no one
wants to see?

I know, | know, they make awful movies all the time.
Movies that make you scratch your head and wonder, “How
did this get made?” (Here’s a clue... the studio is probably
doing a big star or a big director a favor.) But as a general
rule, studios want ideas with mass appeal.

Here are a few examples of movies with awesome ideas at
their core:

Speed — A bus will blow up if it slows down below 50 mph.

Back to the Future — Kid goes back in time to make sure his
parents get it on.

E.T. — Kid helps an ugly lost alien get back home.

The Matrix — We all live in a videogame created by
toasters.

Tootsie — An actor pretends to be an ugly chick to get a gig
on a soap opera.

Jurassic Park — Cloned dinosaurs eat eggheads.
Ghostbusters — The title says it all.

Bottom line: Make sure you have a damn good idea when
you sit down to write your screenplay!

The above is an abridged excerpt from Dwayne Alexander
Smith’s new book, Ten Simple F*cking Rules For Writing a Great
F*cking Screenplay. Download the .pdf version at his website
(FREE for a limited time).

© PAGE International Screenwriting Awards K]


http://www.simple-fn-rules.com/
http://www.lulu.com/product/paperback/ten-simple-f*cking-rules-for-writing-a-great-f*cking-screenplay/14440168
http://www.lulu.com/product/paperback/ten-simple-f*cking-rules-for-writing-a-great-f*cking-screenplay/14440168

WHAT’S YOUR GENRE?

John Truby is regarded as the
serious writer’s story coach and has
taught his 22-Step Great
Screenwriting and Genre courses to
sold-out audiences in Los Angeles,
New York, London, Paris, Sydney,
Rome, Toronto and other far-flung
locales. Over the past 20 years,
more than 30,000 students have
taken Truby’s 22-Step class and rave
about the insights and direction it
has given them. He is also the
author of The Anatomy of Story.
Booklist declares, "Truby's tome is
invaluable to any writer looking to
put an idea to paper.” To learn
more about John Truby's classes,
screenwriting software, and story
consultation services, please visit
www.truby.com today.

John Truby’s
“Anatomy of Story”
The Master Class

Don't miss John Truby's
Anatomy of Story Master Class
LIVE in the following cities:

Los Angeles
March 11-13, 2011

New York
May 13-15, 2011

Click here to learn more!
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Writing the Crime Film: True Grit

by John Truby

The Coen brothers are the moral philosophers of American film. They have one subject:
moral accounting. That’s why no matter what genre they seem to work in, they’re
always doing crime stories.

The classic crime story is a heavyweight fight
between a master criminal and a master cop.
The middle of the story has an intense punch/
counter-punch as each takes his best shot.

When one wins at the end, usually the cop,

we get the pleasure of a good heavyweight fight.

That’s fine for a lot of screenwriters. But the
Coens have always known that you have to
transcend your genre, because then your script
or film is not only more popular, it has a chance
to be great.

o UL SENIEN T >

JEFF BRIDGES
MATT DAMON
JOSH BROLIN_

A transcendent crime story isn’t just about
catching a criminal. It’s about tallying up what
is owed over the course of a lifetime, with
life-and-death consequences. The Coens’
Blood Simple, Miller’s Crossing, Fargo,

No Country for Old Men and True Grit all play
out this brutal accounting system.

[} 2 RETRIBUTION I ~
True Grit is set in the old west, but it’s not a R
Western. The classic Western is all about
nation building, transforming wilderness

into civilization. Shane is a classic Western.

True Grit is a crime story in western clothes.
Tom Chaney has murdered a girl’s father and he
must pay with his life. The law is supposed to
handle the moral accounting in society. But this
time the law fails. So it falls to headstrong, 14-year-old Mattie to make sure the job is
done. This gives the film a clear, strong desire line. And that is a crucial benefit when
the hero and her allies, Marshal Rooster Cogburn and Agent LaBoeuf, go on a journey to
track the killer down.

True Grit has grossed more than $165
million at the domestic box office.

Accounting is also central to Mattie’s plan. This film is filled with bargaining. She’s a
ferocious bargainer for her father’s horses. And she refuses to let Rooster shirk his
responsibility. This is the deal we made, she insists, and you must keep your word.

Though essentially a crime story, True Grit uses the myth structure, with its series of
tests on the road, to unfold the story and play out the accounting. As in the best myth
stories, the hero brings her “family” — Rooster and LaBoeuf — along for the ride. The
dramatic opposition comes from the series of bad guys they must fight on the road.

But the most important opposition thematically is within the family. Each conflict with
the bad guys allows the family members to tally up his or her proper payment to the
others. The true endpoint of the story is not whether or not they bring Tom Chaney to
justice. It is whether these three main characters — Mattie, Rooster and LaBoeuf — will
come to understand the true worth of each of the others.

In the final scene, Mattie has one last payment she must make to old Rooster. She can’t
make it, and for someone with such a strong moral code this is tragic. It’s not the
ending we want in this movie. But it’s the ending the movie has to have.

The Coens never sermonize. Their knowledge of the screenwriting craft is too great for
that. Study True Grit and the rest of the Coen canon to learn how to convert your
moral vision into characters and plot.


http://www.writersstore.com/product.php?products_id=3710&affiliate=ZAFFIL675
http://www.truby.com/
http://www.writersstore.com/trubys-genre-secrets-audio-workshop?affiliate=CSLBSNUHWE
http://www.writersstore.com/trubys-genre-secrets-audio-workshop?affiliate=CSLBSNUHWE
http://www.trubywriting.com/
http://www.trubywriting.com/
http://www.trubywriting.com/
http://www.trubywriting.com/
http://www.imdb.com/title/tt1403865/

SPEC WRITING TIPS

Dave Trottier has sold screenplays and
developed projects for The Walt Disney
Company, Jim Henson Pictures, York
Entertainment, On the Bus Productions,
Hill Fields and New Century Pictures.
As a script consultant, he has helped
dozens of clients sell their work and
win awards. The Screenwriter’s Bible,
Dave’s primer for both aspiring and
professional scribes, is perhaps the
most comprehensive industry guide on
the market. To learn more about Dave
Trottier's books, classes and mentoring
services, visit: www.keepwriting.com

Dave Trottier’s

“The Screenwriter’s Bible”
Fully updated fifth edition

BY DAUID TROTTIER

® A screenwriting primer
for both aspiring and
professional scribes

® Offers a comprehensive
overview of all facets
of screenwriting

® Includes worksheets,
samples and more

® An essential text for any
screenwriter’s library

Click here for all the details!

Now available at The Writers Store.

Lean Writing is Good Writing

by Dave Trottier

READER’S QUESTION:

Is the following example formatted correctly?

JACK
(grabs Jill by the
hand)
Could sure use some water, my
dear.
(a beat; starts up
the hill)
JILL

(snatches the bucket
out of his hand)

Sounds like a good idea, Jack.
(swings bucket around
and around as they
near the well)

DAVE’S ANSWER:

Action should be written as action, unless that action can be described in just a
few words (tipping his hat). Also, do not end a dialogue block with a parenthetical;
end it with dialogue.

In addition, the dialogue in the example above is stiff; let’s make it more natural.
At the same time, we’ll try to give the scene a little more movement. Spec writing
is lean writing. Here is my revision.

Jack shows Jill his empty bucket.

JACK
Water?

Jill snatches the bucket.

JILL
Race vya.

She swings the bucket around as they gallop to the well.

The Television Writers Vault

Pitch Your Television Show
Concepts and Scripts Today!

Used by more than 90 top
production companies and
television networks

NEW!
Interviews with TV execs
Success stories

www.TVWritersVault.com
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Marvin V. Acuna is the co-creator and
new elimination competitibn series for
Bravo that showcases undiscovered
singers and songwriters as they battle
through a series of songwriting
challenges. He executive produced
The Great Buck Howard (John

Hanks) and Two Days (Paul Rudd,
Donal Logue), among other films.

To receive a copy of Hollywood’s “Most
Valuable e-Newsletter” for FREE, sign
up for The Screenwriter's Success
Newsletter at “The No. 1 Online
Information Hub for Screenwriters on
the Business... of Show Business.”

Just click below!

www.TheBusinessofShowinstitute.com

THE RIISINESS NF
OMNUW INOITIU I E

If you are an ambitious writer and would
like a rare opportunity to get some ongoing
mentoring from Marvin, as well as advice
from some of the most successful writers,
agents, managers, producers and executives
in Hollywood, click here:

Thebusinessofshowinstitute.com/mentoring

Stop wondering what the industry’s top
writers are doing to be so successful and let
them tell you what they're doing. Plus, let
real Hollywood decision-makers educate you
on what they desire from your material!

Your writing breakthrough awaits you...

Thebusinessofshowinstitute.com/mentoring

INDUSTRY INSIDER

What the Dog Saw

by Marvin V. Acuna

What the Dog Saw is the title of Malcolm Gladwell’s newest book, but the title
was derived from Malcolm’s article in The New Yorker about Cesar Millan, the
dog whisperer.

Cesar has been regarded as a dog whisperer
since he was a child living in Mexico. He
lived as an illegal in the U.S., working odd
jobs, until he had his epiphany. He

recognized that he must commit to becoming = \X/hat
a... people whisperer. 5 e

In that spirit, I’ll offer you advice to assist J Dog SaW
you as you embark on the mission to connect bk

with industry professionals at upcoming live . Q
events. -, S adoen e
Experts say it takes only three seconds to j MALCOL M
make a first impression. Hear me: You have 2 ~ 1 ADWELL
three seconds to dazzle an industry contact PR GLA e
with your wit, professionalism, and polish. o ‘

If you do a little homework, you will discover

the attitude of the folks at the top of your

chosen field: they know just how important it

is to prepare for the first meeting and how

crucial it is to break the ice correctly. They come well prepared.

The following four tips will assist you in becoming a people whisperer:

PREPARE: Research the people you will encounter. Traditionally, the event
program affords you the opportunity to review bios, but just a little Internet
research can better position you to familiarize yourself with the entertainment
professional on many levels and potentially uncover common interests.

CONFIDENCE: The book The Game by Neil Strauss captures one man’s journey
from low self-esteem to the mastery of self-confidence. I’d encourage you to
glance at the power of confidence as documented from his personal experience.
In fact, the confidence you feel both about yourself and your material might well
be the primary ingredient in winning over an entertainment professional. For
clarity’s sake, I’'m referring to confidence, not arrogance. There’s a difference!

GIVE: You must know how you add value to other people’s lives. Who’s in your
network? What do you bring to the table other than just a script?

LISTEN: At the last event | attended, a screenwriter approached me and a very
well known literary manager. The screenwriter was charming and easily engaged
us in conversation. At some point, the conversation was directed to his
screenplay and its concept. He was an effective icebreaker and pitcher but a
terrible listener. Both the literary manager and | agreed to take a look at the
material, but it seemed as if he never heard our request and ultimately talked us
out of our interest. That sucks, right?

Being a people whisperer can seem like a difficult task, but if you’re genuinely
committed to contributing to the lives of the people you meet, it won’t be
difficult. Be sincere, respectful and open-minded.

Take the time to understand the needs of the people you desire to meet and
they’ll take the time to understand yours.

| wish you an incredible year full of interesting events. My hope is that you seize
the opportunity to be a people whisperer because, as they say...

“You never get a second chance to make a first impression.” — Anonymous
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LEGAL MATTERS

Gano Lemoine is an L.A.-based
entertainment attorney
representing creative
professionals and businesses
involved in film, TV, music, new
media and the literary and
graphic arts.

Gano can put his 18 years of legal
and business experience to work
for you. As an attorney for
businesses and entrepreneurs,
and an entertainment and media
lawyer, he has the experience
and practical focus to assist in all
aspects of your business or
creative endeavor.

To learn more, visit Gano
Lemoine’s website at
lemoineentertainmentlaw.com.

PLEASE NOTE:

This column is for informational
purposes only. The discussion
does not constitute legal advice,
nor does it create an
attorney/client relationship with
anyone. You are encouraged to
seek legal advice regarding your
particular situation.

What is the “Public Domain”?

by Gano Lemoine, Esq.

When a story or novel loses its copyright protection (usually through the passage of
time), it becomes part of the “public domain,” a work that can be reprinted by anyone,
sold by anyone, and used or adapted by anyone.

As noted by the U.S. Copyright Office: “A work of authorship is in the ‘public domain’ if
it is no longer under copyright protection or if it failed to meet the requirements for
copyright protection. Works in the public domain may be used freely without the
permission of the former copyright owner.”

Remember that copyright protection is a limited duration monopoly granted by the
government, during which the author of the work is granted the sole ability to
commercially exploit the work — sell it, option it to others, show or perform it, etc.
After enough time has passed, the copyright protection expires. At that point anyone
can commercially exploit the work, and in countless different ways.

Depending on when and where the work was published and/or registered, or if it was
published or registered, the copyright protection may last for different periods. For
example, the life of the author plus 70 years. Or 120 years from the date of creation of
works made for hire (like a certain cartoon mouse with a high-pitched voice).

Determining whether or not a work is in the public domain can be tricky, because the
U.S. Congress has changed the duration of copyright protection many times over the
years. A work should never be assumed to be in the public domain simply because
it's old.

To further complicate the matter, a derivative work — a new work “derived” from a
public domain work — may be protected by a new copyright term. So while The Iliad
may have long passed into the public domain, a new, modern translation of the work,
or a modern adaptation of the work into a new novel, script, interpretative dance,
etc., may not be — in fact, probably is not — in the public domain.

Anyone about to use or adapt a work that is presumed to be in the public domain
should carefully research whether that work is, in fact, in the public domain before
beginning the toil of the adaptation. And frankly, copyright research is often so
complicated as to require the involvement of an entertainment attorney or copyright
search firm.

It could be a Homeric tragedy to spend hours and weeks and months adapting a work —
perhaps brilliantly — only to learn AFTER THE FACT that the copyright is still in effect
and the work is therefore prohibited from being released as a new classic.

Screenplay 37

Sign up today!! Screenplay2Sell.com

Agent Contact Lists - ?
Producer Contact Lists V¥ >
Pitch Wall

Writers Wanted Ads
Breaking Industry News!

(RASN K

Protect Rite

REGISTER NOW!

Instantly establish the date and time of
creation for all your files, including film
and television screenplays.
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CAREER OPPORTUNITIES

Sell Your Script

Hot Leads from InkTip.com

InkTip

IMPORTANT DISCLAIMER!

Please submit your work only if it seems like a perfect fit for these
companies’ needs. If you aren’t sure your script meets their criteria,
please check with jerrol@inktip.com before submitting it. Do not
contact the production company directly. Thanks!

HOW TO SUBMIT YOUR SCRIPT:

1. Go to http://www.inktippro.com/leads/
2. Enter your email address
3. Copy/paste the corresponding code

Dynasty Pictures

[code: 8ae73véutd]

We are looking for completed feature-length road trip scripts.
Stories submitted should be dramas, and can border on being
thrillers, but note that we're looking for something creepy
without being scary, where the atmosphere/setting influences the
story, and where there's at least one major unexpected twist in
the story, i.e. something in the vein of Joyride (2001).

Budget will not exceed $2 million. WGA and non-WGA writers OK.
Our credits include Change the Game and Borderline.

Please submit your work only if it fits the above description
exactly. If you aren’t sure, email jerrol@inktip.com. Thanks!

Karza Productions
[code: bkbpc59x48]

We are looking for completed feature-length "found footage"
scripts, i.e. something in the vein of The Blair Witch Project,
Quarantine or Paranormal Activity.

Budget won’t exceed $500,000. Non-WGA writers only, thanks.
Our credits include Night Skies.

Please submit your work only if it fits the above description
exactly. If you aren’t sure, email jerrol@inktip.com. Thanks!

IsoFilms, Pictures & Productions Inc.
[code: dc40yt53te]

We are looking for completed feature-length heist action scripts.
We are looking for darker-themed stories, not comedies.

Budget will not exceed $350,000. WGA and non-WGA writers OK.
Our credits include Mansfield Path.

Please submit your work only if it fits the above description
exactly. If you aren’t sure, email jerrol@inktip.com. Thanks!

#+ InkTip Weekly Newsletter ***

Learn about more companies seeking scripts/writers
every week by subscribing to the FREE InkTip Newsletter.

Just click here to sign up!

Writers Store:

2nd Edition

ovie

outline

"I Liked It,
Didn't Love It"

RONA EDWARDS & MONIA SKERBELIS

SCREENPL
FROM THE

MAKING A GOOD SCRIPT GREAT

Making a Good Script Great focuses
on the rewriting process and offers
specific methods to help you craft
tighter, stronger, and more workable
scripts.

If you're writing your first script, this
book will help develop your skills for
telling a compelling and dramatic
story. If you're a veteran screenwriter,
this book will articulate the skills you
know intuitively. And if you're currently
stuck on a rewrite, this book will help
you analyze and solve the problems and
get your script back "on track.”

Learn more...

MOVIE OUTLINE 3.1

Movie Outline 3.1 is an all-in-one
development package that uses the
simple technique of step-outlining to
help build your story, characters and
structure scene-by-scene, letting you
focus on each key event without losing
sight of the bigger picture.

You can even gauge the progress of
your own story to that of included
outlines and analyses of successful
Hollywood movies, allowing you to
simultaneously compare your own
narrative's pacing with the pros.

Learn more...

“lI LIKED IT, DIDN’T LOVE IT”

New to the business? Get an insider
perspective from two development
execs! Rona Edwards and Monika
Skerbelis will shed light on all the key
issues for those hoping to journey the
"storied" halls at a film studio,
television network or production
company. They explain the hierarchy
at production companies and the levels
of script development. You’ll learn how
to work with producers and get tips for
pitching your ideas to studios.

Learn more...

These titles and more available
now at the Writers Store!
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RECOMMENDED RESOURCES

DONE DEAL TVEi
P RO FES S ONA.L V llm
Over 11,600 film deals & 1,900 TV deals in our database. sy
Searduourllzmwwe lagllnewnterremnuﬁun
company, genre, date, and more. It's an invaluable tool for ™
screenwriters who want to know what material sold to whom. com
.

Only $23.95 a year!
Turn PRO today: www.donedealpro.com
A World Marketplace Community for TV & Film Rights.

QUBAE
W S8 g, SELL OR SCOUT SCREENPLAYS,
& MOUIE CONCEPTS, BOOK SUB-

S wiliils.
$ é RIGHTS, LIFE STORY RIGHTS,
> REALITY SERIES, TV FORMATS

AMD OTHER TU/FILM RIGHTS
LICENSING. A SERVICE FOR ALL
ENTERTAINMENT EXECS, BOOK
PUBLISHERS, WRITERS AND
CREATORS.

Santa §°
— 13th Annual —
SCREENWRITING CONFERENCE IN SANTA FE
Simply the Best Screenwriting Conference in the World
May 27 - 31, 2011 in stunning Santa Fe, NM

www.scsfe.com

The Industry Standard for Scriptwriting

Final Draft, Inc. is proud to sponsor the PAGE International Screenwriting Awards.

' x'
& %ﬂ

Final Draft /

M.ﬂnaldraft.com (800) 231-4055
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