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Letter From the Editor 
On September 15, PAGE Awards Finalists will be announced! 
It’s a monumental day for writers and our contest. Many of  
our finalists have gone on to do great things in film and TV,  
so making this list is a big win. If your script is in the running, 
I wish you the very best of luck!  
The Insiders’ Guide to Screenwriting is our indispensable 
tome for scribes hoping to refine their skills across all aspects 
of the craft – from structure and style to characterization and 
commerciality. Order your copy today for invaluable insights 
into how our judges evaluate screenplays.  

Our autumn edition of the LOGLINE eZine is loaded with helpful commentary on the 
industry today. Rachel Noll James, winner of a PAGE Silver Prize, urges you to trust 
your creative instincts and take risks. PAGE Judge Nick Oleksiw promises that reading 
pro specs is worth your time. Analyst Ray Morton offers a checklist to follow before 
submitting your script anywhere. The great Dr. Format himself, Dave Trottier, details 
exactly why your work’s presentation is so important. Career coach Lee Jessup 
provides an update on the current state of the spec market. Closing out the issue are 
three “hot leads” from producers seeking specific material, courtesy of our good 
friends at InkTip. 

Happy reading,  

 

Published by: 
 

The PAGE International 
Screenwriting Awards 
7190 W. Sunset Blvd. #610 
Hollywood, CA 90046 
www.pageawards.com 

 

In this issue: 
1 Latest News From 
    the PAGE Awards 

 

2 The Writer’s  
    Perspective 

Stories That Matter: 
Finding Your True Path 
Rachel Noll James 

 

3 The Judge’s P.O.V. 

You Aren’t Reading  
Enough Damn Scripts!  
Nick Oleksiw 

 

4 Script Notes 

Wait! Before You 
Submit Your Script… 
Ray Morton 

 

5 Spec Writing Tips 
How Important Is  
Format, Really?  
Dave Trottier 

 

6 Industry Insider 
Screenwriting in the  
Time of Contraction 
Lee Jessup 

 

7 Sell Your Script 

Hot Leads 
From InkTip 

 

8 Recommended 
    Resources 

 

Latest News From the PAGE Awards 
u  2018 PAGE Gold Prize winner Kat Sieniuc has been hired as a staff writer on the 
new ABC Signature series High Potential, which will premiere on ABC and begin 
streaming on Hulu on Tuesday, September 17. Created by Drew Goddard, the show 
features Kaitlin Olson, Javicia Leslie, Denis Akdeniz, and Daniel Sunjata in the starring 
roles. Previously, Kat was a story coordinator and writer on the Nomadic Pictures series 
The Order, which aired on Netflix. She is represented by Range Media Partners and 
The Characters Talent Agency. 
u  The thriller Family Secrets, co-written by  2014 Silver Prize winner Mark Townend, 
is currently filming in Eastern Europe. Produced by Ace Entertainment and directed by 
Malik Vitthal, the movie stars Maia Mitchell, Eric Dane, and Hermione Corfield. Mark also 
has several more features in the pipeline: His sci-fi/thriller Augmented  is being 
produced by Bellevue Productions and LuckyChap Entertainment for Warner Bros., his 
thriller Black Iris  is being produced by Bluestone Entertainment and Studio 8, his sci-fi 
movie Contingency Protocol  is in development with Weed Road Pictures, and his 
disaster flick The Big Hack  is in development with The Arlock Group. Mark is 
represented by Bellevue Productions and Paradigm. 
u  The romantic comedy Return to Sender, written by 2016 Silver Prize winner Sarah 
Hohman, was recently filmed in Vancouver, Canada, and is currently in post. Produced 
by Bar None Productions and directed by Heather Hawthorne Doyle, the movie will be 
distributed by PixL Entertainment and UPtv. 
u  The holiday movie 24-Karat Christmas, by 2012 Grand Prize winner Tobin 
Addington, was filmed this spring in Ottawa, Canada, and is also now in post. Produced 
by Neshamaa Entertainment and directed by Winifred Jong, the movie will air this 
Christmas season on OWN. Tobin is repped by 59 Management. 
u  More PAGE Award winners who have recently landed representation… 2022 Grand 
Prize winner Alexandra Qin has been signed by Atlas Artists, 2021 Gold Prize winner 
Alexandra Serio has been signed by Gersh, 2021 Bronze Prize winner Erin Murphy West 
has signed with Dream Team Talent, 2020 Silver Prize winner Craig T. Williams has 
signed with Innovative Artists, and 2020 Bronze Prize winner Nicole Jones is now 
repped by Schemers Entertainment. 

2024 PAGE Awards Finalists Announced Sept. 15 

 

 

http://pageawards.com/
https://pageawards.com/resources/script-services/
https://pageawards.com/resources/write-a-screenplay/
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Let’s not only get more women behind the camera, let’s 
change the culture of filmmaking as a whole. We need 
to create environments where women feel safe, valued, 
and empowered to tell their stories without compromise. 
At the end of the day,  
filmmaking is about  
connection. It’s about 
using stories to bridge 
gaps between people,  
to foster empathy and 
understanding. That’s  
why I fell in love with  
this medium, and it’s  
why I continue to  
advocate for diverse  
voices in film. There’s  
something incredibly  
powerful about seeing  
yourself reflected on  
screen, and I want to  
make sure that everyone – no matter their gender, race, 
or background – gets to experience that. 
For young writers and filmmakers just starting out, 
here’s my advice:  
Don’t wait for someone to give you permission to 
create. The beauty of this industry today is that you 
don’t need a big budget or a Hollywood connection to 
make something meaningful. With the right passion and 
determination, you can carve out your own path. 
Remember, the process is the prize. We get so caught 
up in the outcome – getting an agent, getting produced, 
the festivals, the reviews, the accolades – we often 
forget that the real magic is in the act of creation itself. 
The more I’ve come to love the process, the more my 
work has flourished. So be patient with yourself, and 
trust that your work will find its audience in time. 
Most importantly, don’t be afraid to take risks, to 
experiment, and to fail – because that’s where the 
magic happens. 
Every filmmaker’s path is different. There’s no one way 
to “make it” in this business. But though the journey 
may be long and winding, every step is part of your 
completely personal path. Keep going. Trust your gut. 
Trust the things that bring you alive, even if you meet 
with resistance or confusion from those who would try 
to fit you into a box that they can understand.  
Now more than ever, the world needs your stories. 
 
 
 
 

I love stories. I love their power to connect and to 
transform. I have become a passionate advocate for 
giving voice to diverse perspectives, and specifically 
championing female voices in a marketplace that has 
been overwhelmingly male-driven since its inception.  
I like to tell stories about personal growth and healing.  
I love to explore relationships. I am a screenwriter,  
an actor, a director, a producer, and an entrepreneur. 
For many years I tried to find one path, but I love each 
of these paths for many different reasons and have 
come to see how much each role elevates the others. 
At our company Emergence Films, my producing partner 
Sienna Beckman and I are working to bring to life a new 
model that supports female-identifying filmmakers by 
reigniting a patron/artist relationship in our funding 
model. In my role at Emergence, I have worn every  
hat and stepped into numerous roles on our sets.  
I have met incredible, powerful women, as well as  
incredible, powerful men who champion and advocate 
for women. I have learned the power of stewardship  
and community. 
My career trajectory has been anything but linear.  
In my early years in the industry, I tried so hard to 
please everyone that I completely lost sight of who  
I was and what I wanted for myself. It wasn't until I 
finally allowed myself to let go of the need for approval 
and started showing up authentically that I began to 
really find my voice. As it turns out, finding just one hat 
to wear was never my journey, and in finally embracing 
that truth I have begun to carve out a place for myself 
that feels deeply personal and rewarding in a way 
nothing else has. 
My directorial debut, Ingress (now streamable on 
Amazon, Vimeo on Demand, and Vudu), reflects this. 
It’s personal, unusual, and deeply vulnerable – 
everything I once tried to hide. But by embracing my 
“weird” and showing up more nakedly in my work,  
I’ve connected with audiences in ways I never expected. 
That’s the beautiful thing about storytelling: when you 
allow yourself to be seen, you give others permission  
to do the same. 
Growing up, I rarely saw myself reflected in the 
characters I watched on screen or found stories that 
resonated with my experiences. And I know that feeling 
of exclusion is something many women and other 
underrepresented voices have struggled with as well.  
We need more stories told from different perspectives. 
It’s not just about making great films; it’s about 
ensuring that the stories being told reflect the diversity 
of the world we live in. For decades, this industry has 
been overwhelmingly dominated by male perspectives. 
Even today, the numbers are stark: only 9% of directors 
of the top 100 films are women. This lack of 
representation has a ripple effect, shaping the kinds  
of stories that get told and who gets to tell them. 
That’s why Sienna and I have launched initiatives to 
support and mentor women filmmakers. We believe that 
we need more stories from women’s perspectives – 
stories that challenge the status quo and offer fresh, 
innovative takes on genres traditionally led by men. 
We’ve also partnered with local film communities to 
encourage women to pursue their creative dreams, 
offering support and resources to help them navigate 
this often challenging industry. 

THE WRITER’S PERSPECTIVE 

 Stories That Matter: Finding Your True Path 
  by Rachel Noll James 

Rachel Noll James is an award-
winning screenwriter, producer 
and director, as well as a 
classically trained actor with a 
background in both theater and 
film. She won the 2015 PAGE 
Silver Prize for her family film  
The Storyteller (2018), currently 
available on Amazon Prime. 
Rachel’s other feature credits 
include Ingress, Inheritance, 
Malibu Road, and Don’t Pass Me By. 
During its international festival 
run, Ingress received nine award 
nominations including Best Actress 
and Best Feature Film. 

 

 

 

 

 

 

https://www.amazon.com/Ingress-Tim-DeKay/dp/B0D5S8WCNH/ref=sr_1_2?crid=CBGF8J5XYYSD&dib=eyJ2IjoiMSJ9.psfPkDwL9X1F9DfR6ZLvJgjiCtLHjaEdXaFPeubmXtx2j3FxT8FYoM6VL00fJ7LEI9bqfM5x8Y6Fp4atdsarprKgIB_Gyf_1Tou344jJV8BB72Hzy9vJhBOtu9psUSVCKHHZTBsnh2qJUfyQTe0Hj3j_wRy1aqcQNk77QDPW64RZJ28hZ0idn61UiiXOXIQZuqSQVVNL-yo-6oC8yeSUJesOvF6AAUzX9Kg-Y38KaSo.kX1Nru2Sks1uZ-2MQCTankdxNLC1sVIxIwTvZkA8efE&dib_tag=se&keywords=Ingress+film&qid=1723558674&sprefix=ingress+film,aps,193&sr=8-2
https://www.vudu.com/content/browse/details/Ingress/3273525
https://vimeo.com/ondemand/ingress
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That’s right, you  aren’t reading enough damn scripts. 
Before you get ready to defend yourself, fists and all, 
ask yourself one thing: when’s the last time you actually 
read a screenplay? And by that I don’t mean your own 
script, or a friend’s. I mean a spec that’s either recently 
been optioned or sold, or a screenplay from a recently 
released movie or TV show. 
Writers need to do three things consistently  in order  
to improve: Write, watch, and read. Most of you are 
writing every day. Woo-hoo! (Some still fail to grasp 
that one, believe it or not.) And of course, watching 
movies and TV – both good and  bad – is also 
immensely useful when it comes to seeing how drama, 
conflict, stakes, etc., all come together on screen.  
(Not to mention the fact that it’s the easiest homework 
in the world.)  
However, many of you are failing hard at the third one – 
and it shows. Many writers are not dedicating enough 
time to sitting down and reading enough professional 
specs and/or scripts from recent movies and TV shows. 
And honestly, in a time when most scripts are freely 
available online, there is no excuse for this. Not one. 

“But Nick!” you say, eyebrow angled, blood pressure 
rising. “Why do I need to read more  scripts? I’ve read 
so many in the past – including the classics!” Okay, 
awesome… Pat yourself on the back for quoting that 
1993 Shane Black spec. Give yourself a gold star for 
having read The Shawshank Redemption, or any 
other screenplay from generations ago. Sorry, that’s  
not enough. Reading should be a continuous  habit –  
a regular one.  
So many aspiring screenwriters are writing in a vacuum, 
condemning themselves to a cycle of rejection because 
they’re unable to elevate their quality of work – all 
simply because they don’t seek out more scripts to 
really learn from. Year after year as I read contest 
entries, I will often see the same script submitted by  
the same writer with maybe one or two tweaks. But 
essentially it’s the same piece of material, unchanged, 
which lets me know that said writer hasn't worked to 
improve their craft over the last year. As a result, their 
writing (and their script) hasn’t evolved.  
Ever hear that your description is too detailed? Or that 
your dialogue reads too “on-the-nose”? Pro writers 
know how to use concise, vivid descriptions, strong 
prose, tightly wound dialogue, solid pacing, so on and 
so forth. Studying a multitude of the very best scripts in 
various genres will teach you what a screenplay should 
look and feel like, so that when it comes to your own 
work everything is firing on all cylinders! 
For example, when I’m working with a comedy writer,  
I literally have a whole folder of screenplays that I send 
over and say “Read.” These are specs from wonderful 
working writers including Leah McKendrick, Meredith 
Dawson, and Will and Aaron Eisenberg. Hilarious voices 
that show writers what makes for a character-driven 
joke or situation, how to keep fun dialogue flowing, etc.  

It amazes me how many genre writers I talk to tell me 
they haven’t read (or have even heard of!) the latest 
specs that have sold. Two recent ones come to mind –  
After the Hunt  and Over Asking. Okay, those aren’t 
movies yet, so perhaps you missed them in the trades. 
But have you read Smile, The Conjuring, or Crawl?  

THE JUDGE’S P.O.V. 

You Aren’t Reading Enough Damn Scripts! 
 by Nick Oleksiw 
 

What about Ehren Kruger’s The Ring? All of these 
scripts are rife with clear, easy-to-read action that 
makes for strong tension from start to finish. And all of 
these scripts are available online, ready to be devoured 
by the likes of you!  
So why haven’t you read them? 
Many writers believe they are more or less “past” this 
part of the process. They think they’ve read enough 
scripts from over the years, that their time now is better 
spent writing and watching. Wrong! No one is above 
continually reading and learning more. No one.  
Personally, I love checking out the Black List and 
reading the trending hot scripts to see what the industry 
is responding to. Does it mean I will love them all?  
Hell no. But at least I’m making myself aware of what’s 
out there, and seeing what the town is talking about. 
As a producer, whenever I’m fortunate enough to come 
across a writer whose work I love, it’s because from the 
very first page of their spec I could see they had the 
yummy goods. I could see that they had read and 
studied a variety of scripts, though most of them had 
never gone to film school. That’s right – they got a  
free education! All because they were proactive and 
self-taught. All because they read. 
Reading a terrific spec should feel like a warm IV drip 
into your arm. So imagine what reading and studying a 
ton of cool screenplays might feel like! Not only are you 
going on all of these uniquely fascinating journeys, you 
are learning along the way. You are seeing what is 
working, which inevitably makes you a stronger writer. 
I don’t have to tell you that the bar today is higher than 
ever. Fewer spec sales, fewer TV jobs, fewer movie 
releases… all means fewer working writers. These days 
a good spec isn’t enough to break in. Hell, a great spec 
often means less today than it did just a few years back.  
So how can you arm yourself as best as possible? Well, 
before you crack open Final Draft, or before you fling 
your feet onto your couch while reaching for the 
remote, go seek out a bunch of scripts. Dramas. 
Comedies. Science fiction. Read them all. Study those 
words. Live and breathe those worlds.  
We all have outside commitments requiring our 
attention – day jobs, family, etc. – so let’s set an easy 
goal: Challenge yourself to read one professional script 
a week. Every week. And do not stop.  
You want to succeed in this business? Like, really 
succeed? Then stop making excuses as to why your 
work isn’t getting noticed by Hollywood. Read. 
 
  

Independent producer Nick 
Oleksiw is the founder of Mischief 
Entertainment. He focuses on 
high-concept genre and comedy 
stories, and is currently teaming 
up with companies such as 
Thunder Road, Davis 
Entertainment, and Olive Bridge 
on various projects. Previously, 
Nick ran development for Reel FX. 
He has served as a judge for the 
PAGE Awards since 2018. 
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You’ve been working furiously on your script for months. You came up with a great 
idea, planned it out to perfection, and have been burning the midnight oil to get  
it on the page. Spurring you on is the fact you’ve already pitched your story to 
industry contacts who have told you they can’t wait to read it. Practically causing 
you to break the sound barrier is the fact that two movies in the same genre have 
recently opened huge, creating demand for similar product. And now you’re typing 
out the last scene. The hero triumphs, the villain is vanquished, dangling plot 
strands are resolved, and the principals ride off into the sunset. So, what do you do 
next? The answer is obvious. You pdf that sucker out and blanket the town, right? 
Wrong. At least in my opinion. 
In the course of crafting a screenplay, an author develops an intensive one-on-one 
relationship with the work. As with a great love affair, the outside world is shut  
out and the relationship exists in a glorious bubble all its own. Wanting to skip  
the input phase of the process is understandable. But it can also be fatal, because, 
without input, the first person to read your script is going to be the reader at the 
prodco, agency, or contest you’re submitting to. Those readers won’t take time  
to carefully consider your screenplay and then give you encouraging feedback 
(unless you pay them to do so). They read for one reason only – to see if it works. 
If it doesn’t, the script gets tossed onto the reject pile and it’s on to the next one.  
The way to prevent this is simple: Have experienced script readers review your 
work. Get some good outside feedback, compare the readers’ comments with your 
goals and intentions, and make whatever course corrections are necessary to keep 
your ship from docking in the wrong port. I suggest the following plan of action: 
1. After finishing your script, let it sit for a few weeks. Put it in a drawer and go off 
and do other things – kick back, work on other projects, eat doughnuts… When the 
two weeks are up, give the script another read. After that time away, I guarantee 
you’ll notice things you never saw when you were caught up in the fury of creation. 
2. Give the script to others to read. By definition, other people are able to see your 
work more objectively than you can. The trick, of course, is to choose the right 
people. Your Great Aunt Millie might make wonderful chocolate brownies, but  
she might not be the best person to assess your high-octane action adventure 
spectacular. Give the script to someone whose taste and opinions – especially 
about movies – you value and whom you know will be honest with you. It’s also 
important to ask more than one person to read your script. One person’s opinion  
is only that, but if several people give you the same reactions to the same points, 
then you’ll know that these are legitimate issues that you need to pay attention to. 
Once your readers have finished, ask them to tell you exactly what they did and 
didn’t like about the script and why. To assess how well your plot works, ask your 
readers to tell you the story of your script. If the story they tell you is the one you 
think you wrote, then you’re in good shape. But if it’s not, then you better find out 
why your readers got a different idea. What did they miss? What didn’t you make 
clear? What did you leave out or what did you include that took people off track? 
Ask your readers to tell you their favorite scenes. Are they the ones you intended 
to be standouts? If not, find out why those scenes failed to make an impression.  
It’s also important to make sure that readers identify your script’s correct genre.  
If you think you wrote a drama and they tell keep telling you how gut-bustingly 
funny your script was, then clearly you have some retooling to do. 
3. At the end of all this, you will have accumulated a large amount of feedback. 
LISTEN TO IT! Take some time to really absorb the notes. Writers are notorious  
for reacting poorly to feedback. This is understandable – writing is incredibly hard, 
incredibly personal, and incredibly time-consuming. No one wants to spend months 
crafting their masterpiece only to be told their Mona Lisa has a moustache. But, 
understandable as it may be, such an attitude is counter-productive and gets in  
the way of the ultimate goal – to produce the best script possible. So, don’t get 
defensive. Don’t rationalize. And don’t mistake intention for result.  
4. Use what you have learned to rewrite your script. The most important thing you 
need to do in this phase is to be absolutely ruthless with your work. Don’t just 
tweak it here and there. Be brave enough to tear your script apart. Remember the 
adage: “In order to succeed, you must first kill your darlings.” 
5. When you’re done rewriting, repeat this entire process from the beginning and 
then rewrite again. And again and again and again until you have made your script 
as good as it can possibly be. 
6. Now you’re ready. Send it out! 
 
Obviously, there are no guarantees, but if you follow these steps, you can rest 
assured that you’ve given your brainchild the best possible chance of making the 
best possible impression in an increasingly competitive marketplace. Good luck. 
 
 

  

 

 

 

 

 

 

 

Ray Morton is a writer  
and a script consultant.  
He was formerly a senior 
writer for Script magazine 
and the author of 
Scriptmag.com’s Meet 
the Reader column.  

Ray’s books A Quick Guide 
to Screenwriting  
and A Quick Guide to 
Television Writing are 
available in stores and 
online. He analyzes scripts 
both for producers and 
individual writers.  

You may contact Ray at 
ray@raymorton.com and 
follow him on X (formerly 
Twitter) at @RayMorton1.  

 

 

SCRIPT NOTES 

Wait! Before You Submit Your Script… 
 by Ray Morton 

 

 
 
 
 
 
 

http://www.writersstore.com/trubys-great-screenwriting?utm_source=linkconnector&utm_medium=affiliate&cid=54170
mailto:ray@raymorton.com
https://twitter.com/RayMorton1
https://www.amazon.com/Quick-Guide-Screenwriting-Ray-Morton-ebook/dp/B00GWKFJ7G/ref=sr_1_5?ie=UTF8&qid=1504540560&sr=8-5&keywords=ray+morton
https://www.amazon.com/Quick-Guide-Television-Writing-ebook/dp/B00GWKFKHU/ref=sr_1_6?ie=UTF8&qid=1504540560&sr=8-6&keywords=ray+morton
https://scriptmag.com/
https://virtualpitchfest.com/
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READER’S QUESTION:  
Shouldn’t I just write a good script and let the tech people figure out all that 
formatting stuff? Does a screenwriter really need to know how to direct the 
camera? My experience in writing plays is that the director ignores almost all 
the directions; I’m pretty sure the same applies to film scripts. In other words, 
the screenwriter, like the playwright, supplies the words that people speak to 
each other, and it is left to other professionals to decide how to film it.  
DAVE’S ANSWER:  
My friend, let’s take this question one idea at a time... Yes, you should “write a 
good script,” and that “good script” by definition includes correct format. It’s not 
a script unless it’s written in script format. Your premise almost sounds like this: 
“I’d like to write in Spanish without having to use the Spanish language.” Use 
the language of film when writing a movie.  
However, you are not writing for “the tech people.” You are writing primarily for 
the reader (story analyst), who is almost always the first person to read a 
script that is later sold and produced. The reader writes coverage for the 
producer, exec or representative you hope to reach. If the coverage is negative, 
the next person up the ladder is unlikely to read your script.  
Industry readers read quickly because they have so much to read, and thus 
they expect a script to meet minimum requirements such as appearance (that 
is, correct format). But do you need to know how to direct the camera? No. A 
spec script (written on speculation that you will sell it later) should not contain 
camera directions, shot descriptions, editing choices, or other technical 
directions normally found in a shooting script.  
That should come as good news. However, it helps to understand the visual 
aspects of film and write the script in such a way that you subtly direct the 
cinematography without using camera directions. For example:  
A vulture circles high above the grassland until swooping down on 
a half-eaten gazelle.  

He picks at the gazelle’s stomach.  

The first paragraph implies an aerial shot or crane shot with the camera 
descending down to the savannah. The second paragraph implies a separate 
shot, this one an implied CLOSE UP. A professional reader will get that.  
You mention the director. After the writer, the director becomes the second 
creator of the film (with the editor being the third). The director will have his or 
her ideas, as you correctly implied. However, your script should include enough 
vivid detail that your vision is not only understood by readers, but involves 
them emotionally. That’s how your script eventually becomes a movie.  

READER’S QUESTION:  
In others’ scripts I have seen scene headings that use a slash, as follows:  
INT. JILL’S MARKET/BAKERY – DAY 

EXT. LANCE’S CAR/WASHINGTON, DC – DAY  

DAVE’S ANSWER:  
The slash is not used correctly in either case. A slash is generally used to 
indicate both that we are at two places at the same time, and that the director 
and editor may alternate between the two locations at will. It is most often used 
with the INTERCUT in telephone conversations, as follows:  
INTERCUT PHONE CONVERSATION – AMY’S KITCHEN/BOB’S BEDROOM  

Now the camera can be in either location at any point in the conversation.  
Your first example presents a master (primary) location followed by a secondary 
location that is part of the master location. Here’s a good way to format it:  
EXT. JILL’S MARKET – BAKERY – DAY  

If in the second example you simply want the reader to know we’re in 
Washington, but not actually show us the city, use parentheses as follows:  
EXT. LANCE’S CAR (WASHINGTON, DC) – DAY 

Good luck, and keep writing!  

 

Phone Calls, Video Chat and Voice Over 
by Dave Trottier 

 

Dave Trottier’s 

“The Screenwriter’s 
Bible” 

Fully updated seventh edition 

 

 

 

 

 

 

 

• A screenwriting primer for 
both aspiring and 
professional scribes 

• Offers a comprehensive 
overview of all facets  
of screenwriting 

• Includes worksheets,  
samples and more 

 
Click here for all the details! 

 
 

 

 

 

 

 

 

 

 

 

Dave Trottier has sold 
screenplays and developed 
projects for companies such  
as The Walt Disney Company,  
Jim Henson Pictures, York 
Entertainment, On the Bus 
Productions, Hill Fields and 
New Century Pictures. 
 
As a script consultant, he has 
helped dozens of clients sell 
their work and win awards.  
The Screenwriter’s Bible, 
Dave’s primer for both 
aspiring and professional 
scribes, is perhaps the most 
comprehensive industry guide 
on the market.  
 
To learn more about Dave 
Trottier's books, classes and 
mentoring services, visit his 
site: www.keepwriting.com.  
 
For $20 off your script 
evaluation, email Dave at: 
dave@keepwriting.com.  

 

 

How Important is Format, Really? 
by Dave Trottier 

SPEC WRITING TIPS 

http://www.keepwriting.com/
mailto:dave@keepwriting.com
http://keepwriting.com/tsc/swbible.htm
http://keepwriting.com/tsc/swbible.htm
http://keepwriting.com/tsc/swbible.htm
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Author of the best-selling books 
Getting It Write and Breaking 
In: Tales From the 
Screenwriting Trenches, Lee 
Jessup is a career coach for 
professional and emerging 
screenwriters. Her clients 
include writers who have  
sold pilots, pitches and specs; 
staffed television writers; 
participants in TV writing 
programs or feature labs;  
and, of course, writers who  
are just starting out. 

In her role as coach, Lee serves 
as an industry guidance 
counselor, adviser, drill 
sergeant, cheerleader, 
confidant and strategic 
partner. Previously, Lee had 
her own script picked up, 
worked in development and 
ran ScriptShark.com for more 
than 6 years. 

To learn more about Lee’s 
services, visit leejessup.com. 

 

INDUSTRY INSIDER 

Screenwriting in the Time of Contraction 
by Lee Jessup 

One of the things that I love about my job is that I am, in essence, a 
professional industry observer, getting to watch industry trends, changes,  
and fluctuations exclusively through the screenwriting lens. Over the years 
I’ve been fortunate enough to gain perspective into the twists and turns of  
the business in real time through the eyes of the repped and working writers  
I am lucky enough to work with, as well as many execs and literary managers 
who work with writers in our very dynamic (and sometimes frustrating) 
industry. I’m a big believer that understanding that industry is key to finding 
professional success in it.  
NOTE: This article was written in August 2024. Because the industry ebbs, 
flows, and changes all the time, it’s important to keep that in mind.  
All right, let’s set the stage… Where are we now and how did we get here? 
In May 2023, the WGA struck against the Alliance of Motion Picture and 
Television Producers. The strike lasted almost six months. Even though TV 
was already contracting, there was a strong belief that as soon as the strike 
ended writers rooms would open and production would be back in full force. 
But that never happened in the volume expected, bringing the period of what 
was termed “peak TV” to a screeching halt. (For those keeping track, peak TV 
is now defined as running from 2013 to 2023.) While TV production did pick 
back up, even now, almost a full year after the strike ended, we are finding 
that not all previously staffed writers have staffed again in writers rooms. 
Bottom line, the industry is making significantly fewer shows than it did in 
those peak TV years. And not only are they making fewer shows, the writers 
rooms are also smaller as traditional networks, whose longer-run shows 
required larger writers rooms, are producing less content. However, as buyers 
lean more “procedural” in their purchases, we are hoping to see series with  
a higher episode-per-season count become more prevalent. Why does this 
matter? A heftier season means a larger writers room, as the new contract 
that the WGA negotiated to end the 2023 strike mandates that a higher 
episode count demands a larger room.  
When it comes to buying pilots and pitches for pilots, we are finding that the 
industry is almost exclusively purchasing new content to develop from 
previously staffed writers, or feature writers who have enjoyed significant 
success already. This is bound to evolve, but that is just where we are for the 
moment. Don’t abandon the pilot you’ve worked hard on, but do consider 
getting initial interest through an undeniable feature screenplay, which will 
then open the door on the TV front as well.   
Which brings us to the feature side, where there’s been some notable good 
news. I’ve been told that “movies are dead” so many times over the decades 
I’ve worked in the industry that I take pleasure in movies proving us wrong 
time and time again. Yes, our 2024 summer box office is not quite holding up 
to years past, but successes like Inside Out 2, which is now the top-grossing 
movie for the year and Longlegs, an indie that opened No. 1 at the summer 
box office, give me plenty of reasons to feel optimistic. After all, while TV is 
limited in its buyers and outlets, the number of producers out there and the 
number of ways to produce a movie feels in some way infinite, creating more 
opportunities in the space.  
Of course, not all screenplays are created equal, and we are finding that 
certain genres are more viable than others in today’s market. Right now, well-
executed screenplays in the horror, erotic thriller, broad comedy and romantic 
comedy genres are of interest to producers and buyers alike, along with ideas 
that are either very commercial or uniquely left-of-center, providing 
unconventional, even wild takes on familiar tropes, topics, or subject matter.  
Both reps and producers continue to seek out unique, diverse writers who 
bring authentic experiences and stand-out voices to their writing. Screenplays 
that are powered by exciting lived experiences – be they literal or thematic – 
seem to be getting attention. The writers whom I’ve seen gain traction with 
both reps and producers during the past 12 months are those whose voices 
are specific, and whose take on a particular genre or character are powerful 
and distinctive. 
Writing in the time of contraction has definitely had its challenges. That said, 
while we want to be realistic, there is plenty to be optimistic about as we  
look ahead.  
 
 

Lee Jessup’s 
Breaking In: Tales 

From the 
Screenwriting 

Trenches 
 

 

 

 

 

 

 

A boots-on-the-ground exploration  
of what it takes to become a working 
writer in the industry today.  

This book includes:   

o “Breaking In” stories from 
16 working writers 

o Insight from 20+ agents, 
managers and executives 

o Guidance from sought-after 
consultant Lee Jessup 

Learn all about:   

o Selling a feature film or pilot 
o Getting repped or staffed 
o Landing writing assignments 
o Contests and fellowships 

 
Click here to learn more! 

 

 

 

 

http://leejessup.com/
http://leejessup.com/shop/books/breaking-in-tales-from-the-screenwriting-trenches/
http://leejessup.com/shop/books/breaking-in-tales-from-the-screenwriting-trenches/
http://leejessup.com/shop/books/getting-it-write-insiders-guide-screenwriting-career/
http://leejessup.com/shop/books/breaking-in-tales-from-the-screenwriting-trenches/
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CAREER OPPORTUNITIES 

HOW TO SUBMIT YOUR SCRIPTS: 
1. Create an account: www.inktip.com/writer_register.php 
2. Log in here: www.inktip.com/leads/ 

3. Copy/paste the corresponding code. You’ll then be able  
to pitch your script directly to InkTip’s producers.  

4. IMPORTANT: Please submit your work only if it fits these 
companies’ needs. If you aren’t sure your script meets 
their criteria, please check with jerrol@inktip.com  
before submitting.  

      ******* 

Company A: Seeking Home Invasion Scripts 

We are looking for self-contained feature scripts about  
a home invasion. 

Budget TBD. Both WGA and non-WGA writers may submit. 

To find out about this company and submit a query: 

1) Go to https://www.inktip.com/leads/ 

2) Copy/paste this code: 80j3kj7nc2 

      ******* 

Company B: Seeking Thrillers Based  
on True Stories 

We are looking for thrillers based on true stories. We 
like supernatural scripts and strongly prefer scripts with 
Latina leads, but we are open to all scripts as long  
as the writer is open to a Latina lead being added to 
their story. 

Budget TBD. Only non-WGA writers should submit. 

To find out about this company and submit a query: 

1) Go to https://www.inktip.com/leads/ 

2) Copy/paste this code: fykk20xed5 

      ******* 

Company C: Seeking Gen-Z Horror Comedies 

We are looking for horror-comedy scripts with Gen-Z 
focused stories and lead roles. We are specifically 
looking for a script with a built-in twist to the story  
and a diverse cast. 

Budget TBD. Both WGA and non-WGA writers may submit. 

To find out about this company and submit a query: 

1) Go to https://www.inktip.com/leads/ 

2) Copy/paste this code: g1zg5351s4 
 
 

 
 
 
 

Submit Your Scripts 
to Producers 
 

 

 

 

 

Sign Up for an InkTip Pro Membership 
Pitch to 6+ Script Requests Each Week! 

Not only does an InkTip Pro Membership allow you to pitch  
to our vetted roster of industry professionals every week, you  
can host your script on the site where producers search for  
new material every day. Additional benefits include housing all 
your scripts in the script library, access to exclusive articles, free 
entry into our seasonal Pitch to Page screenwriting contest, and 
much more.  

https://www.inktip.com/inktippro_membership.php 

 

 

mailto:jerrol@inktip.com
http://www.inktip.com/
https://www.InkTip.com/leads
https://www.inktip.com/index.php
https://www.inktip.com/leads/
https://www.inktip.com/leads/
https://stowestorylabs.org/
https://www.inktip.com/leads/
https://www.inktip.com/writer_register.php
https://www.inktip.com/inktippro_membership.php
https://www.inktip.com/inktippro_membership.php
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RECOMMENDED RESOURCES 

 

  

https://www.nostosscreenwritingretreats.com/
https://www.stage32.com/welcome/
https://www.roadmapwriters.com
https://www.finaldraft.com/
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